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Let the Forces of Education 


Now Be Armed 
for All-Out Victory! 








ON THE FIGHTING FRONT 
OF EDUCATION 


IN ADDITION to the many training 
films Caravel is now producing 
for use by the Army, the Navy, 
and the Coast Guard, we call par- 
ticular attention to the following, 
produced under the direction of 
the U. S. Office of Education: 


Five Films on the Milling Machine 


The Milling Machine .. . Cutting 
Keyways... Straddle and Surface 
Milling to Close Tolerances... 
Straddle Milling . . . Plain Index- 
ing and Cutting a Spur Gear. 


Five Films on Shipbuilding Skills 


Preparing and Setting a Keel 
Block and Bottom Cradle . . . Inner- 
bottom Sections: Sub-Assembly 
of a Closed Floor, Sub-Assembly 
of a Solid Floor . . . Side Frames: 
Sub-Assembly of a Web Frame... 
Deck Girders: Sub-Assembly .. . 
Deck Plates: Regulating and 
Setting. 


























Baer AS THE WAR has effected revolutionary changes in the 
vehicles of Flying, so the War is compelling a revolutionary 
change in the vehicles of Learning. 


This change is witnessed vividly in the use of motion pictures 
and slide films to train our armed forces, to train millions of work- 
ers in the war industries. 


But—changes of even greater import are in the making! Here are 
a few of the indicated possibilities: 


—Films, specially made, to coach foremen. superinten- 
dents, managers in the fine art of keeping fellow-employ- 
ees working contentedly and at high efficiency: 


—Films, specially made, to teach the English language to 
the foreign-born, and by that same token to create a more 
thoroughly unified America: 


—Films, specially made, to carry to the school children of 
the world a TRUE PICTURE of this country: its people, its 
government, its resources, its commercial and industrial 
activities, its way of life: 


—Films, specially made, to delineate to millions of Amer- 
icans gathered in Forum Groups the tremendous issues 
of this war, and thus to make more immediately practical 
the vision of the Four Freedoms. 


Wars are not won by weapons alone; the seeds of victory must 
first be planted in the human mind. The adequate IMPLEMENTING 
of the Forces of Education will not only speed the victory, it will 
help to assure the KIND of peace which alone can “bring us to a 
happier world.” 


CARAVEL FILMS 


INCORPORATED 
New York * 730 Fifth Avenue « Tel. Circle 7-6112 


Member of: THE INSTITUTE FOR THE ADVANCEMENT OF 
VISUAL EDUCATION AND VOCATIONAL TRAINING, INC. 




















AMERICA’S WAR EFFORT 


ON 16 MM. SOUND FILM! 





WEW MOTION PICTURES 


OFFICE OF WAR INFORMATION 


PRODUCED BY THE 


Commentary by Famous Personalities 


Visual report on the war effort! Are we turning out planes, 
tanks, ships—and fighting men? These pictures give the 
answer! Here are motion pictures—at exceptionally low cost 
—that tell today’s dramatic story! Show these films! They’re 


an inspiration for Americans everywhere—in homes, war 
plants, schools, defense councils—among all groups inter- 
ested in furthering a better understanding of the war effort. 
Write now for free folder describing all films in detail! 














Aluminum (No. G-1) 
Story of the “fateful 
¢ metal’! From bauxite to 

f | sheeting for fighting 
4! planes! Striking photogra- 
phy and commentary. 10 minutes. $7.20 






Bomber (No. G-2) One of 
the finest documentary 
films ever produced! Man- 
ufacture of a famous plane. 
Commentary written by 
Carl Sandburg. 10 minutes. $7.70 





Building a Bomber (No. 
G-3) The building of the 
Martine B-26. An unusual 
picture with special appeal 
to engineering groups and 
vocational schools. 19 minutes. $14.97 








Tanks (No. G-4) Assem- 
bly, testing and shipment 
of M-3 tank. Photographed 
at Chrysler Tank Arsenal 
“a and Fort Knox. Commen- 
$7.70 





Me 
tary by Orson Welles. 10 minutes. 


Building a Tank (No.G-5) 
A complete account of the 
building of the M-3 with 
considerable technical de- 
tail regarding processes in- 

$15.47 





volved. 20 minutes. 


=~ Power for Defense (No. 
“%, G-6) Photographed in the 

wi: Tennessee Valley. Shows 
vast new U. S. hydroelec- 
‘ tric power producing mu- 
nitions. 11 minutes. 8.20 





velt. 


rine apbure. 11 minutes. 


Ring of Steel (No. G-7) 
U.S. fighting men ready for 
action. Historic —s 
battlefields . . 
soldiers have play ed. Com- 
mentary by Spencer Tracy. 9 minutes. 


. part U. 
$6.70 


Lake Carrier (No. G-8) 
Thrilling story of Great 
| Lakes ore boats. Iron ore 
followed from the mines to 
the steel mills! Commen- 
tary by Fredric March. 9 minutes, 


$6.70 


4" Women in Defense (No. 
G-9) Women in the war ef- 
& fort! Commentary written 


. by Mrs. Franklin D. Roose- 


Narrated by Katha- 
$8.20 








CASTLE FILMS 


CASTLE FILMS, INC. 
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More THAN EVER 


Victor urges—Conserve sound motion pic- 
ture projectors. Increased use of sound 
films for all teaching and training purposes 
demands constant, uninterrupted service. 
Good care and regular checkup should be 
made. Victor's nation-wide, trained organ- 
ization is at your service. 





VICTOR ANIMAT 


Main Office: Davenport, lowa 


OGRAPH CORPORATION 


Factory Branches: Chica 
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% Vasnincton, D. C.—Your corre- 
spondent has spent a total of seven- 
teen working days at staff head- 
quarters of the nation’s production 
front, observing at first hand the 
drafting of the emergency orders 
which now regulate the production 
of motion pictures and slidefilms 
as thoroughly as the manufacturing 
of other products is governed by 
similar orders of the War Produc- 
tion Board. 

We have also directed the as- 
sembling of vital statistics regard- 
ing this newly-regulated field as 
Chairman of the National War 
Committee and we are deeply con- 
scious of the responsibility and 
trust imposed in us by more than a 
score of leading producers of indus- 
trial and educational films through- 
out the country. 

The confidence and cooperation 
extended us by the able chiefs of 
the Motion Picture Section of the 
War Production Board has now 
amicably resulted in the complete 
and whole-hearted conversion of 
our film production resources for 
war purposes. That few casualities 
have yet resulted is a tribute to 
these men and to the foresight of 
an industry which began such con- 
version more than a year before 
Pearl Harbor. The recognition 
granted our producers in the for- 
mation of an Industry Advisory 
Committee was a sincere acknowl- 
edgment by the WPB of their use- 
ful service and economic import- 
ance and it has been answered by 
the unanimous attendance of every 
appointed representative and the 
spirit of cooperation and sacrifice 
which characterized the Committee’s 
first meeting in Washington on 
September 21. Certainly this is in 
sober contrast to the legalistic de- 
mands of less essential film consum- 
ers, many of whom will secure mil- 
lions of feet of critically needed 
film stocks for productions neces- 
sary only to their own finances. 


This situation has resulted in an 
unfortunate paradox. The two 
guiding principles adopted by the 
War Production Board in the allo- 
cation of these critical film stocks 
were usefulness of the end product 
or its importance to national mor- 
ale and these presumably govern 
the status of all film production. Yet 
untold millions of feet of film must 
now apparently be granted without 
regulation other than a 10 per cent 
reduction in quantity, for the con- 
tinued production of horror films, 
horse operas, and sensational pic- 
tures in which a number of inde- 
pendent film producers specialize. 
Such pictures obviously mean noth- 
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Industry Will Produce 
Only Essential Pictures 


IN COMPLETE AGREEMENT WITH THE ADMINISTRATORS OF | 


THE WAR PRODUCTION BOARD'S LIMITATION ORDER L-178 
for the conservation of raw film stock, industrial and educational 
film producers will henceforth and rapidly limit their produc- 
tion activities to the making of pictures useful or directly related 
to the war effort, whether for the armed services, for Government 
agencies or for industrial and commercial organizations. While 
this principle of limitation has already been in effect through the 
almost complete conversion to war film production of a num- 
ber of producers, it has now been formally acknowledged through 
the Industry’s recently designated Advisory Committee meeting 
with the able chiefs of the Motion Picture Section of the WPB. 


Although the officially reported statistics of the industry clearly 
show that only two per cent of the total raw film stock manu- 
factured last year was consumed for commercial, industrial and 
advertising purposes (in contrast to the eighty-three percent 
consumed for entertainment purposes only and not including 
trailers, ete.), the industry will be increasingly engaged in train- 
ing film production for the armed services and war industries 
and as well as in the production of public and employee inferma- 
tional subjects related to the war effort. It willingly sacrifices 
pictures made solely in praise of products and sponsors. 


Interpretation of the many useful contributions which films pro- 
duced by industrial and commercial sponsors may make in rela- 
tion to the war effort (and for which raw stock is being granted) 
was given the editor of Business Screen in interviews with the 
WPB and with the advisory members of the Motion Pictures 
Bureau staff within the Office of War Information. 


OF FIRST IMPORTANCE ARE PICTURES FOR MECHANICAL 
OPERATIONAL TRAINING, in war industries or for the armed 
services; similarly pictures which teach conservation and con- 
sumer education and which help “make what we now have do” 
for the duration in conserving critical materials, property, cloth- 
ing, etc., bear a direct relation to the war effort. Conservation of 
manpower through safety, health and nutritional education is 
given an equally high rating while films for inter-company com- 
munication and especially for employee morale are to be en- 
couraged with proper emphasis on purpose rather than prestige. 
Agricultural education through films which teach better methods 
of production, maintenance of equipment, and stimulate morale 
have a natural priority while scientific and medical films of many 
kinds are critically needed. Both producers and sponsors will 
recognize the wide latitude of other war services which films may 
render and yet will as easily recognize that aggrandizement of 
product or company or any similar abuse of this high privilege 
of war service is both intolerable and unpatriotic. 


Interviews with Mr. Harold Hopper, Chief of the Motion Picture 
Section of the War Production Board and with his advisors, Mr. 
Lowell Mellett, Chief of the Motion Pictures Bureau of the Office 
of War Information and Dr. Edgar Dale have convinced us of 
the sincere and helpful purpose which is the guiding spirit in 
the administration of L-178. For our part, this industry can do 
no less than keep faith with the growing need of our country for 
emphasis on training and education of our armed forces, our 
workers and the public in these critical times. 


O. H.C. 





Issue Five, Volume Four of Business Screen Magazine, issued by Business Screen Magazines, 
Inc., 20 North Wacker Dr., Chicago, September 28, 1942.. Editor: O. H. Coelln, Jr.; Art 
Director, Dan Runyan. Western Editor: H. L. Mitchell, 2469 Hill Street, Huntington Park, 
Calif.; Phone LAfayette 4668. Subscription: $2.00 for one year’s service; Foreign and 
Canada $3.50; Single Copy 50c. Entire Contents Copyrighted 1942 by Business Screen 
Magazines, Inc. Trademark Reg. U. S. Patent Office. 


FILM ASSURED BY WPB FOR PICTURES USEFUL TO THE WAR EFFORT 





ing to the country’s morale (quite 
the opposite). That they mean lit- 
tle or nothing to the majority of 
veatres was already apparent to the 
WPB which at first denied them 
stock. If this situation now results 
in critical shortages which force 
the further curtailment of vitally 
needed training films for the arm- 
ed services or of informational 
films for Government the reason 
will be clearly apparent to millions 
of Americans who have willingly 
sacrificed their own business to the 
needs of our nation at war. 

For our part we stand squarely 
behind Mr. Harold Hopper and the 
other members of the Motion Pic- 
ture Section who are so ably and sin- 
cerely carrying out their obviously 
difficult tasks. We are proud of our 
producers who have refused any 
part in organized activities based 
only on the economic well being of 
the participants. Now that the facts 
concerning the clearly useful role 
of these industrial producers in 
war film production are known in 
Washington and throughout the na- 
tion, we will fight only for their 
continued right to perform these 
vital services, to assure the prompt 
and satisfactory production of 
training films by these experienced 
hands, and to conserve every ounce 
and every inch of critical materials 
toward the successful prosecution 
of the war in which, with God’s 
help, we shall persevere to victory. 


Our War Poster Cover 
* Throughout the past year, our 
readers have witnessed a conversion 
of this magazine, too, to complete 
service for war. First to nationally 
publicize in the most thorough 
fashion the film program of the 
U. S. Office of Education, it is fit- 
ting that we now present the first 
of a series of original war film 
posters as the theme of our covers. 
The contents of this issue are 
also indicative of our wartime 
leadership. We are again FIRST 
in relating the new wartime role of 
the schools with the highly useful 
and related assets of visual educa- 
tion. Government, the schools and 
war industry have become the basic 
trilogy in our editorial program; 
their use of visual education 
methods is our guiding policy. This 
policy is reflected in our circula- 
tion: the total coverage of every 
Government agency and individual 
concerned with visual media; the 
total coverage of every industrial 
and associational outlet similarly 
concerned; and now, before the end 
of 1942, the total coverage of ev- 
ery projection outlet in high 
schools and colleges .n the U. S. 
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The Purposes of 






“THE INSTITUTE” 








BOARD OF DIRECTORS 
* 


E. S. Carpenter, Escar Motion 
Picture Service, Cleveland, 
Ohio. 


@ 
William J. Ganz, William J. 
Ganz Company, New York 
City 
2 
Jamison Handy, The Jam Handy 
Organization, Chicago, Ill. 
& 


Arthur H. Loucks, Loucks & 
Norling Studios, New York 
City 
« 


Robert C. McKean, Caravel 
Films, Inc., New Y ork City 


ee 
R. H. Ray, Ray-Bell Films, Inc., 


St. Paul, Minnesota 






Harold E. Wondsel, Sound 
Masters, Inc., New York 
City 

oe 


Herbert S. Houston, Chairman 
of the Board 









Educational 


Building 


“Mass Tra ining for Mass Production” 


THE INSTITUTE 
for the Advancement of 


VISUAL EDUCATION AND VOCATIONAL TRAINING, Inc. 


To establish a better understanding and appreciation on the part of in- 
dustrial organizations and the public of the usefulness and advantages 
of motion pictures for educational and vocational training purposes; 


To encourage and promote the use of motion pictures for educational 


and vocational training purposes; 


To promote, by closer personal contact of the members, the interchange 
of ideas, thereby obtaining a better understanding of mutual problems 
arising in the business of producing motion pictures for the purposes 
aforesaid; 


To foster and maintain better relations between producers of such mo- 
tion pictures and those who use or may use the same and between the 
producers themselves; and for that purpose to establish and maintain 
fair and uniform trade practices, customs and commercial usages and 
a high standard of ethics for those engaged in the business of producing 


motion pictures for educational and vocational training purposes; 


To hold full and free discussion of trade conditions, volume and needs 
of the industry and to develop, for the benefit of all concerned, reliable 
information with respect to the business of producing motion pictures 
for educational and vocational training purposes and the actual trade 
conditions relating thereto; 





To seek to accomplish the purposes herein set forth by bringing together 
as members of the Institute those who agree to subscribe to the ethical 
standards set up by the Institute and who are qualified by previous ex- 
perience to render competent productive service of the required special- 
ized character — to the end that the motion picture may render its 
fullest service as an educational and social agency in American life. 





















70 Fifth Avenue 
New York City 


Visual Aids to Victory 
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better Soldiers on the 
Production front ! 
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16mm. Motion Pictures in Industrial Plants 
Help Build Up Efficiency and Morale 


| yp thousands of important war pro- 
duction plants throughout this coun- 
try, motion pictures have become a 
double-edged weapon for victory. The 
training films produced by the U. S. 
Office of Education are being used both 
to develop the morale of employes and 
to give specific instructions for various 
technical operations. The results have 
been exceedingly worthwhile. 

Many of these films are being pro- 
jected brilliantly clear—and with enjoy- 
able tone quality—on Ampro 16mm. 
Precision Projectors. And this is not the 
only phase of Ampro’s participation in 
the war program. Thousands of Ampro 
Projectors are assisting in the Civilian 


Defense Program. More important— 
additional thousands of Ampro Projec- 
tors are in daily use in all branches of 
our army forces—on all battle fronts— 
doing a triple job there of assisting in 
studies of operations, affording an 
effective aid to the better training of 
our fighters and providing welcome 
entertainment. 


Send for Ampro Catalog 


Although the demands of the U.S. War 
program make it impossible to fill your 
requirements now, every person inter- 
ested in better 16mm. projection should 
get full details of the Ampro story right 
now! Write today! 


AMPRO CORPORATION + 2839 N. Western Ave. Chicago, Ill. 


* AMPRO « 


PRECISION CINE EQUIPMENT 

















CTION 








a > 


ne, 3 


in the war— 














To help w 



















“R.N.—SERVING ALL MANKIND" 


A 2-reel sound movie for recruiting nurses. Sponsored by the 


“FIRST STEPS IN FIRST-AID" 


(USTRAFILM 
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American College of Surgeons, under a grant from the Becton 


Sponsored by The Upjohn Company. Produced with the coopera- 


Dickinson Foundation for the Extension of Scientific Knowledge. 





tion of the Safety Division of the United States Bureau of Mines. 


* % % FOURTEEN SOUND MOTION PICTURES FOR THE UNITED STATES NAVY x«* x *& 


CHICAGO 
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7510 N. Ashland Ave. 


BURTON HOLMES FILMS, INC. 





A Special Report on THE NATIONAL 
INSTITUTE ON EDUCATION AND THE WAR 


by Hersert S. Houston, Chairman of the Institute for the Advancement of Visual Education 


% EpucaTION WENT “ALL-OUT” FOR “VICTORY” 
at the National Institute on Education and the 
War, which was convened the final week of 
August in Washington, under the direction of 
Dr. John W. Studebaker, United States Com- 
missioner of Education. The “all-out” expres- 
sion of urgency was sounded from the first ad- 
dress by Dr. Joseph W. Barker, Dean of the En- 
gineering Department of Columbia University 
and Educational Adviser to the Secretary of the 
Navy to the closing summary by Dr. Studebaker, 
four days later. 

Dr. Barker put it this way in his final words- 
also marking the place of films in war training- 
“Insisting there should be no delay in obtaining 
pictures to train the Navy’s fighting men, a Navy 
officer recently said, ‘I cannot take the chance 
of some boy’s ghost saying, “If your training 
program had only done the job in time”.’” 

General Brehon B. Somervell, Chief of the 
Services of Supply branch of our Army, was 
even more insistent in his demand for speed in 
training as he challenged five hundred of the 
leading school and university men in the coun- 
try with these words: 

“We are engaged in total war. The job of the 
armed forces is to win this total war on the 
battle front. The job of industry is to furnish 
the weapons and supplies needed by the armed 
forces to carry on total war. The job of the 
schools in this total war is to educate the nation’s 
man power for war and for the peace that fol- 
lows. 

“Education is the backbone of an army. Out 
of every 100 men inducted into the service 63 
are assigned to duties requiring specialized train- 
ing. And there is a great shortage of such 
trained men. As an example—in an army of 
1,000,000 men, at the present rate, there’s a 
shortage of 139,160 automotive mechanics. This 
shortage must be supplied by the schools and 
colleges, which must become pre-induction 
training centers for our armed forces.” 

And so it went on, in a swelling demand from 
every branch of the Government, like a recurring 
Paul H. McNutt, chairman of 
the War Manpower Commission and Federal Se- 
curity Administrator, gave the first antiphonal 
response as to what was being done to meet the 
pressing needs; and his speech itself bore a note 


Greek chorus. 


of urgency because it came on a record, which 
the Governor made that morning before flying to 
keep another appointment. 

“The Office of Education informs me,” the 
Governor reported, “that 41 per cent of the 
present Army are high-school graduates. Nearly 
every man in a typical 120 men is a specialist 
at some military job. But right now both the 
Army and Navy are crying for skilled mechanics, 
War industries 
are also crying for trained men and women. One 
Navy expert even went so far as to say, “When 
the battle fleets meet in the Pacific, victory will 
go to the side with the best mathematicians’. So 
it is that our schools are essential parts of our 
Victory production assembly lines and of the 


engineers and radio technicians. 





training programs of the Army and Navy.” 

And as the transcription recited the resul| 
one could almost visualize the smile of pride on 
the Governor’s face as he said that more than 
1500 vocational schools have trained 3,000,000 
men and women for work in war industries and 
that colleges and universities had provided spe- 
cial training for more than a half million engi 
neers, physicists, chemists, and management ex 
perts. All of this he considered so vital to vic 
tory that he counselled teachers to stay at the 
posts where they are doing such essential war 
work, 

The Governor's outline of needs and plans to 
meet them was further developed by the Vice 
Chairman of the War Production Board, Fowler 
Harper, and by two other members of the 
Board, Dr. Edward Elliott, President of Purdue 
University, and Arthur S. Fleming of the Civil 
Service Commission. It all reminded the writer 
of the County Teachers Institutes of his youth, 
in the Mississippi Valley when teachers them 
selves came “to school” to learn of the latest 
educational methods and plans. 

On the national stage in Washington this was 
all given a truly world-wide presentation, to the 
war-beat of battle on three continents, with the 
instructors the men themselves who made and di- 
rected the plans described, and the students the 
great educators of the nation. 

Dr. Raymond A. Kent, President of the Uni- 
versity ‘of Louisville, gave the most comprehen- 
sive statement as to the exact present position of 
schools and colleges in relation to the great job 
they were asked to do of training for the war. 
stating they were already doing their best 
to perform it right up to the hilt. If there was 
delay or partial failure at any point it would be 
due to lack of funds. There was full agreement 
as to the job and also as to the necessity of war 
time financial support. This support was a 
responsibility of the federal government, the 
same as any other war act activity; it should be 
limited wholly to winning the war; it should 
end when the war ended. Dr. Kent presented a 
timely illustration that was most dramatic and 
convincing. 

“Last week,” he said, “the largest American 
battleship ever built was launched, at a cost of 
$88,000,000. Where is the man who would 
question the economy and need of the Govern- 
ment in providing the money needed to educate 
the men to operate that ship and keep it above 
the waves?” He also advocated the policies of 
England and Canada in subsidizing students in 
higher education for war time purposes. 

“If our nation is to meet this crisis of man- 
power and bring victory and peace, colleges and 
universities must continue the needed programs 
in maximum capacity. This they cannot do any 
more than industry, transportation or communi- 
cations can, without federal wartime assistance,” 
concluded Dr. Kent. 

Without a dissenting vote this view was sup- 
ported at a largely attended meeting of State 
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New DeVry war production plant facilities 


Expanding Output 
For War Requires 
New Facilities 


* All-out production for the armed 
forces has been the order of business 
for DeVry the past year, demanding 
ever-increasing capacity to meet war 
needs. Following War Production 
Chief Donald Nelson’s advice, the 
Company has acquired additional 
factory facilities already built rather 
than consume vital raw materials in 
new plant construction. 

The new Chicago plant facilities 
will enable DeVry to reach new out- 
put records, it is hoped, with the 
Beat-the-Axis Drive now in full 
swing. Meanwhile DeVry men and 
women on our production lines con- 
tinue to uphold the Company’s 
standards of precision manufacture 
established in 29 years of leadership. 


FILMS ON ELECTRICITY 


*% Six sound motion pictures (2 reels 
each) on the principles of electricity 
are available through DeVry Films 
for your war training classes. Titles 
include: Principles of Magnetism; 
Current Magnetism; Electro-Mag- 
netism; Current Electricity; Meas- 
urement; Electrostatics and Current 
Generation. Write today for free 
catalog listing hundreds of other 
16mm sound and silent films! 


DEVRY HEAVY DUTY 35MM PROJECTORS 
on war duty at one of Uncle 
Sam’s great naval training 
bases. The latest and best 
sound and projection equip- 
ment available serves our 
armed forces! 


In War and Peace The World's Largest Line of 16mm and 35mm Sound 
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MESSAGE TO OUR CUSTOMERS AND FRIENDS 


This message is written to express something of the feeling on our 
part that has been brought about by the complete upheaval in our 
business relations since the advent of the war. 


We believe that we owe this to our customers and friends. We do not 
think we are unique in this regard. Everyone must feel much the same 
way. Certainly every industrial business, whose operation is geared to 
the war program, has been jolted and jarred throughout its whole 
structure by the swift transition of its status from an individual enter- 
prise to a component part of a vast war machine. 


In this, we, like everyone else in productive fields, have gone along with 
the rest. Total war effort is the only thing that matters. Gratitude for 
past favors, the human impulse to give preference to those who have 
shown friendship for us, appreciation of business courtesies; all these 
things, it seems, must be “frozen” for the duration. They must go by 
the board; we must help win the war. In the world’s present state, we 
would not do otherwise if we could; and neither would you. 


Yet, we want you to know that this gratitude, this human impulse, this 
sense of appreciation is still there. We are always conscious of it, even 
though we must govern our relations with our customers and friends 
along lines that would have seemed fantastic or impossible in peace 
time years. 


Time is our most precious commodity. Today, in all branches of our 
Nation’s armed forces, in industry, in schools and other institutions, 
motion picture films are demonstrating their inestimable value in short- 
ening the teaching period of millions engaged in learning wartime skills. 


Our entire resources, backed by 29 years of research and engineering 
leadership, are now dedicated to new developments; improvements 


which will benefit all now—and when peace comes. 


WY 


Yours for Victory, 


[atu 


C. DeVry, President 


PTW 
WHEN KING MEETS KING—A DEVRY WAS THERE! 


*% When young King Peter of Jugo- 
slavia visited Buffalo, N. Y. aircraft 
plants recently, Frank King, Movie- 
tone News cameraman was on hand 
with his DeVry 35mm camera to 
film the tour. In the picture below, 
(left to right), Larry Bell, President 
of Bell Aircraft Company, Burdette 
Wright, Vice-President of Curtiss- 
W rightCorp.; King Peter and 
Cameraman 
King are 
shown as 
they visited 
together on 
that occa- 
sion. King 
Peter, a 
“regular 
“ g u y ” ac- 
cording to 
Frank, was 
deeply in- 
terested in 
his camera 
work, heard 


in detail about King’s difficult assign- 
ments “shooting” test flights, etc., 
where his DeVry performed with 
unfailing perfection. 
Post-War Improvements 
% Although DeVry cameras and 
many other lines of visual equipment 
is not available for civilian sales ex- 
cepting for war service duty, im- 
provements now being made due to 
wartime re- 
search for 
the armed 
service 
will provide 
the finest 
when peace 
returns. 
Sound and 
silent pro- 
jectors, 
where need- 
ed for war 
train- 
ing activity 
may be 
available. 


DeVry equipment enroute to the A. E. F. 


G. E. Employees Give 
DeVry Projector to 


Soldiers in Pacific 


% Setting a real example of patriotic 
spirit and good-will, the employees 
in the Foundry Division of the Gen- 
eral Electric Company plant at 
Everett, Massachusetts, have _ re- 
cently provided a 35mm DeVry sound 
projector, ND-30 amplifier, screen 
and parts, for the entertainment of 
our soldiers in New Caledonia. 

Funds were raised among em- 
ployees on receipt of a letter from 
a former co-worker who mentioned 
there were no amusements or enter- 
tainment of any kind on the island. 
Arrangements for the complete 
equipment and aid in obtaining a 
supply of films were made by At- 
lantic Motion Picture Service, Bos- 
ton. Write to G. E. if you have any 
35mm entertainment subjects which 
can be forwarded to the boys and 
they will make the necessary ar- 
rangements. 


TRAINING FOR WAR 


% The Radio and Communications 
field urgently needs trained men and 
women. Any of our readers from 18 
to 45 interested in how they may 
prepare and actually get into Radio 
and Communications may secure the 
necessary information by addressing 
a card to DeForest’s Training, Inc., 
2533 N. Ashland Ave., Chicago, III. 


NEW DEVRY 35MM PORTABLE PROJEC- 
TOR with deluxe theatre mechanism; built in 
sound head and new patented tilting base 
over amplifier. A new wartime development 
by DeVry’'s skilled research engineers. 


Motion Picture Equipment 
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..:. IS our weapon for war! 


“You see," said Lieutenant Bulkeley, "we were expendable.” 
I said | didn't understand. 


SOUND MASTERS films are : 


“Well, Mr. White, it's like this: In a war, anything can be 


saving TIME expendable — money, gasoline, equipment, or men. Suppose 
ou're ordered to hold a position u u're or : 
you’ dered to hold a posit ntil you're killed or captured; . 
in the Armed Forces the precious minutes you can hold up the enemy's advance is p 
for the U. $. COAST GUARD worth a gun and a man. You're expendable. You know the situa- 
U. $. MARINE CORPS tion and you don't mind. But when you come back here, after C, 
il seeing your friends give their lives to save minutes, and see a 
U. S. NAVY people waste hours and days and even weeks... ."" * m 
in Government Agencies ‘ 
for the OFFICE OF CIVILIAN DEFENSE % We on the home front are learning the value of TIME, Lieutenant Bulkeley. A 


We know that Time can mean the difference between Victory and defeat... 
between Life and death for the boys who are fighting our battles. We are 
not going to waste Time, Lieutenant Bulkeley. 


OFFICE OF COORDINATOR OF INTER- 
AMERICAN AFFAIRS 


ot 


ie gl Our job is to save Time; to make every minute count in the training of men 
for the armed services and for war production lines. The training films made 
OFFICE OF PUBLIC HEALTH SERVICE by the industrial film producers of America are helping to fit men better and 


faster for their vital jobs in defense of democracy. 


in Private Industry 


TIME i » Li sley. Iti ibution .. . 
for GENERAL MOTORS CORPORATION IME is our weapes Ucutesant Bulk ley. It is our humble contribution 
a few of those "precious minutes" which may help to bring your heroic Expend- 
CURTISS-WRIGHT CORPORATION ables back home again to a victorious America. 


*"THEY WERE EXPENDABLE,” by W. L. White, Harcourt, Brace & Co., publishers. 


SOUND MASTERS INC 


PRODUCERS OF MOTION PICTURES AND SLIDE FILMS 


165 WEST 46th STREET - Phone BRyant 9-4676 - NEW YORK CITY, N.Y. 
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The Role of the Schools in 


EDUCATION for WAR 


PRE-INDUCTION TRAINING FOR ARMED SERVICES 
STRESSED AS SCHOOLS MOBILIZE FOR WAR 


% THe Totat Mositization oF THE NaTION’s 
schools for total war is moving swiftly ahead, 
thanks to the vision and energy of school and 
Government leaders. working together on this 
broad and vitally and important front. 

Education has accepted the challenge laid 
down by Army, Navy and War Manpower ofh- 
cials at the National Institute on Education and 
the War held in the closing days of August on 
the campus of the American University in Wash- 
ington, D. C. Here the obligation of the schools 
to provide the necessary pre-induction training 
of men going into the armed forces was force- 
fully stressed; here, too, the tasks of training 
men and women for the many other vtial jobs 
on the home front were laid before the as- 
sembled educators. Guiding spirit of the Insti- 
tute and Chairman of the Wartime Commission 
is Dr. John W. Studebaker, U. 5S. Commissioner 
of Education. 

Reported in detail by a special correspondent 
of Business ScrEEN elsewhere in this issue, the 
proceedings of the Institute reveal the tremend- 
ous scope of the training problem. “Our Army 
today is an Army of specialists,” declared Lt. 
General Brehon D. Somervell, commanding gen- 
eral of the Services of Supply. “out of every 100 
men inducted into service, sixty-three are as- 
signed to duties requring specialized training 

taking only those specialties in which the 
Army has found major shortages, we find a total 
of 62.853 lacking in every 300,000 men in- 


DR. JOHN W. STUDEBAKER, U. S. Commissioner 
of Education and Wartime Commission Chairman. 


Number Five 


ducted. That adds up to 838,040 in an Army 
of 4,000,000 men.” 

Giving one specific example among others, 
Gen. Somervell declared “In the entire field of 
automotive mechanics, which includes many al- 
lied subjects, out of every 300,000 men inducted, 
we were short 10,437. That means a shortage 
of 34,790 out of every 1,000,000 men. In an 
Army of 4,000,000 men, that’s a shortage of 
39,160 automotive mechanics.” 

Government service shortages, industrial 
shortages which must be largely now made up 
by women, and the growing shortage of teach- 
ing personnel also came in for serious discus- 
sion. In all of these fields it was obvious that 
the role of visual education will be of increas- 
ing importance. The latest field in which ex- 
tensive preparatory materials are to be offered 
is that of pre-flight aeronautics where the U. S. 
Office of Education is preparing to issue an ex- 
tensive list of Army and Navy training sub- 
jects shortly to be available to the schools. A 
very extensive list of materials is already avail- 
able and is given elsewhere in this issue. 

Formation of the High School Victory Corps 
by the Office of Education has now also been an- 
nounced with a Production Service Division, a 
Community Service Division, Land Service Di- 
vision, Air Service Division and a Sea Service 
Division available to high school students. Basic 
training in mathematics and Science and pre- 
flight training in aeronautics are to be stressed. 


LT. GENERAL BREHON D. SOMERVELL, Com- 
manding General, Services of Supply, U. S. Army. 































































Nation’s Leaders Cite 
War - Time Objectives 


“When our enemies challenged our country to 
stand up and fight, they challenged each and every 
one of us, and each and everyone of us has ac- 
cepted the challenge for himself and for the 
Nation.” 

Franklin D. Roosevelt 


7 * . 


“Teaching today is war work and schools the 


company headquarters of the home front 


Paul V. McNutt, Chairman of the 


War Manpower Commission 


7 . * 


“The Victory Corps, with its emphasis on a 
thorough mastery of fundamental subjects— 
physical training, special studies and other activi- 
ties that can properly be a part of any school’s 
program—will enable the boys and girls to serve 
more usefully after graduation, both in the war 
effort directly and indirectly in other pursuits. 


Henry L. Stimson 
Secretary of War 


o 7 . 


“Because the High School Victory Corps empha- 
sizes both basic education and technical-vocational 
specialization, the Navy Department feels that it 
will be an organization of great value both to the 
youth concerned and to the Nation in this war 


emergency. 
Frank Knox, 
Secretary of the Navy 


* * 


“The job of the schools in this total war is to 
educate for war and for the peace to follow it 
the men and women of this country, but above all, 
and without an hour’s delay, to provide the oppor- 
tunity for every youth to equip himself for a place 
in winning the war.” 


Lieut. General Brehon D. Somervell 
Commanding General, Services of Supply 


* * * 





“We are engaged in a war for survival. This is a 
total war—a war of armies and navies, a war of 
factories and farms, a war of homes and schools. 
Education has an indispensable part to play in 
total war. Schools must help to teach individuals 
the issues at stake; to train them for their vital 
parts in the total war effort; to guide them into 
conscious personal relationship to the struggle.” 


John W. Studebaker, 
U. S. Commissioner of Education 
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Army Films Also Aid in Pre-Induction Training 
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Visual Aids Help Speed Pre-Flight Instruction 


War Industry Now Has Extensive Film Aids 
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Educational Films Integrate Women Workers 
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THE NATIONAL INSTITUTE 
ON EDUCATION AND THE WAR 
(CONTINUED FROM PAGE EIGHT) 
superintendents of public schools and state sec- 
retaries of educational associations, from all 
parts of the country, held in connection with the 
Institute. This support took the form of a petition 
to the President and to Congress “to enact into 
law immediately the bill S. 1313 now pending on 
the Senate Calendar to provide funds to make 
possible the most valuable contribution of the 
schools to the winning of the war.” 

Naturally it is quite impossible to give in 
one article even the titles of the addresses given 
and all the subjects discussed, in a four day 
Institute composed of such able and creative men 
and women as the leading educators of the 
United States. But any report of this remark 
able Institute would be entirely out of focus, 
however brief, that failed to make mention of 
the consideration given to training for Aviation. 

A startling address was given by Brig. General 
Lawrence F. Kuter of the Army Air Forces on 
“What the Army Air Forces Need from Educa 
tion” outlining a training job of gigantic pro- 
portions. Two statements alone prove that. 

“We are having to re-teach simple mathematics 
before we can teach the application of simple 
mathematics to military problems; we must do 
the same with physics before we can teach its 
application to military and aeronautical equip- 
ment. You can help us build a war winning 
Air Force by relieving us of that great burden 
of fundamental instruction.’ General Kuter went 
on to give the magnitude of the task: 

“The 125,000 airplane program for 1943 is 
closely related to an Army Air Force of ap- 
proximately two million men. Of these 1,400,000 
must be given military training as technicians. 
That number is almost half the total number 
of young men in senior high schools.” 

The way this need is being met was outlined 
by Director of Training of the Navy A. W. Rad 
ford, who paid this deserved tribute to Admiral 
Towers, Chief of the Bureau of Aeronautics, “He 
is one of those who in peace time prepared for 
war—and helped to give us the system that has 
produced the victors of the Coral Sea and Mid- 
way.” After describing the courses being given 
he emphasized in this fine appreciation, “the debt 
which the Navy and the Nation owe to the par 
ents and to the educators of America for the type 
of young men we are getting, clean of mind. 
clean of body and clean of purpose. Such mag- 
nificent personnel cannot fail.”’ 

In addition to these addresses from the Army 
and Navy before the general session there was 
an important special session, devoted to definite 
plans of training, under the guidance of Dr. 

jen D. Wood of Columbia University, an educa 
tor whose range of special knowledge is only 
equalled by his enthusiasm, as the writer can 
bear witness from close association with him on 
the Motion Picture Research Council. 

As the Institute came to its close—and it 
moved throughout with the precision of a Swiss 
watch under the direction of the Chairman on 
Arrangements, William D. Boutwell of the Office 
of Education—there was a cumulative interest 
and zeal for Victory that resembled a religious 

2: 2 2 


EXTENSIVE USE OF VISUAL AIDS will help U. S. 
schools mobilize for war service duties more quickly; 
very extensive programs are already available in the 
special fields enumerated in scenes shown to the left. 











Crusade. And then the man who had been ti 
inspiring leader, Dr. Studebaker, gave an ill 
minating, but compact, summary of the foi 
stirring days. With typical head-on directne 
Dr. Studebaker met the challenge the war had 
brought to the schools when he declared: 

“Only sheer blindness to reality could cau: 
any of us to doubt that education must unde: 
take conversion to the pressing business of tot: 
war. The schools may have moved rather slow] 
in making this conversion because never befor 
had they had to turn their full attention to th 
science of war.” 

From this clear statement, which was mani 
festly concurred in by every one who had at 
tended the Institute, the Commissioner proceeded 
as a military commander might have done, to 
outline the steps needed to accomplish that total 
“conversion to War.” 

“There must be fuller occupational informa 
tion and guidance into the critical war services; 
more emphasis must be given to physical fitness: 
greater attention given to mathematics and sci 
ence, as the Army and Navy men had urged in 
every address; introduction of pre-flight courses 
in aeronautics in thousands of high schools; 
more attention to training for citizenship in a 
democracy; development of broader knowledge 
and understanding of our Allies in the United 
Nations.” 

In this connection Dr. Studebaker quoted 
Secretary Hull’s searching words “This is a task 
of intensive study, hard thinking, broad vision 
and leadership—not for Governments alone but 
for parents and teachers and clergymen and all 
those, within each nation, who provide spiritual, 
moral and intellectual guidance.” 

Dr. Studebaker also outlined proposals and 
plans which had been presented by colleges and 
In particular 
he supported the idea that colleges and uni 


universities during the Institute. 


versities should at once “adjust their regular 
courses and curricula to better fit wartime 
needs.” 

Thus ended a deeply significant and truly 
historic gathering—one that said with calm 
courage to the world that the Schools, Colleges 
and Universities of the United States are in this 
War for Freedom until it ends in Victory. 


DOR. C. F. KLINEFELTER, Assistant U. S. Commis 
sioner of Education, helps to administer the unprece- 
dented vocational training film program now avail 
able throughout the war industries and the schools 
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VISUAL AIDS FOR 


ALL AMERICAN AVIATION, INC., 
200 W. Ninth St., Wilmington, Del. 
Air-mail Pickup 35 mm.—color. 
AMERICAN FILM CENTER, INC., 
45 Rockefeller Plaza, New York, N. Y. 
Clouds and Weather. 
Wings of Youth: Training of Canadian 
Story of Aviation 3 reels 


BELL AIRCRAFT CORP., 
Advertising Dept., Buffalo, N. Y. 
The Airacobra. 
BELL AND HOWELL, 
(New York, Chicago, Hollywood, Wash- 
ington, D. C.) 


Fliers. 
sound. 


Aviation Engines 1 reel, 16 mm.—sound. 
Curtiss-Wright Answers the 
Call for Quantity 1 reel, 16 mm.—sound. 
How to Fly 1 reel, 16 mm.—sound. 
Aerodynamics: 
Part 1. Properties of Air....1 reel, 16 mm.—sound. 
Part 2. Lift 1 reel, 16 mm.—sound. 
Part 3. Air Resistance and 
Streamlining 1 reel, 16 mm.—sound. 
Aireurrent and Theory of 
Streamlining 1 reel, 16 mm.-——sound. 


BRANDON FILMS, INC., 
1600 Broadway, New York, N. Y. 
Aviation Engine... 1 reel, 16 mm. 
BRAY STUDIOS, INC., 
729 Seventh Avenue, New York, 


sound, 


ee & 


Youth Trains for Aviation....1 reel, 16 mm.—sound. 
Methods of Flight 2 reels, 16 mm.—sound. 
Essential Parts and Types of 
Planes 1 reel, 16 mm.—sound. 
Youth Takes to Wings 2 reels, 16 mm.—sound. 
Aerodynamics 1 reel, 16 mm.—sound. 
Part 1. Properties of Air....1 reel, 16 mm.—sound. 
Part 2. Lift 1 reel, 16 mm.—sound. 
Part 3. Air Resistance and 
Streamlining 1 reel, 16 mm.—sound, 


CASTLE FILMS, 
RCA Building, New York, N. Y. 
Write for new announcement folder 
CONSOLIDATED AIRCRAFT CORP., 
Publicity Dept., San Diego, Calif. 


The Building of PBY’s 1 reel, 16 mm—sound. 
EASTMAN KODAK CO., 
Rochester, N. Y. 
Principles of Flight 1 reel, 16 mm.—sound. 


ERPI CLASSROOM FILMS, 
35—11 35th Ave., Long Island City, N.Y. 





Problems of Flight 1 reel, 16 mm.—sound. 
Theory of Flight .1 reel, 16 mm.—sound. 
The Weather .1 reel, 16 mm.—sound. 


FILMS, INCORPORATED, 
330 West 42nd Street, New York, N. Y. 
Conquest in the Air ‘ 4 reels—sound. 
The Weather , 1 reel, 16 mm.—sound. 


FRANKLIN INSTITUTE OF PHILADEL- 
PHIA, PA. 
Smoke Streams : 2 reels, 16 mm. 
GOODYEAR TIRE & RUBBER CO., 
Akron, Ohio f 
The Air Fleet 1 reel 
GUTLOHN, WALTER O., 
35 W. 45th Street, New York, N. Y. 


silent. 


History of Aviation 3 reels, 16 mm.—sound. 
Autogyro 1 reel, 16 mm.—sound. 
Airplane Welding 2 reels, 16 mm.—-silent. 
HAMILTON PROPELLER CO., 
Hartford, Conn. 
Keep "Em Flying (propellers) 1 reel, 16 mm.—sound. 


JAM HANDY ORGANIZATION, 
2900 East Grand Blvd., Detroit, Mich. 
24 slide films, as follows: 
Men and Wings. 
Today’s Wings. 
Aireraft Regulation 


Fuel and Feed. 
Airplane Ignition. 
Engine Instruments. 


The Pilot. Parachutes. 
Traffic. The Air Ocean. 
Radio and Control. Air Masses. 


Lift and Drag. 

Wing Forces. 

Stability. 

Plane Performance. 

Check and Double Check. Flight Instruments. 

The Airplane Engine. Pilot Problems. 
LOCKHEED AIRCRAFT CORP., 

Public Relations Dept., Burbank, Calif. 

Look to Lockheed for Leader- 


ship 
MARCH OF TIME, 
Time Inc., Publishers, New York, N.Y.; 
Washington, D. C. 

Sailors With Wings . 1 reel, 16 mm. 
NATIONAL AERONAUTIC ASSN., 
718 Jackson Place, Washington, D. C. 

Air Youth Division, Charts 1 and 2. 


Weather. 

Air Pilotage. 
Dead Reckoning. 
Airways Aids. 


reel, 16 mm.—sound 


sound. 


From Pre-Flight Aeronautics handbook 


FLIGHT CLASSES 


Chart 1 gives clearly labeled 
a modern sports plane. 
Chart 2 gives 3 view silhouettes of some of the 
planes of United States and other nations. 
NONTHEATRICAL PICTURES CORP., _ 
165 W. 46th Street, New York, N. Y. 
Airscrew 2 reels—sound. 
MOTION PICTURES BUREAU, 


Ottice of War inrormation, Washington, 


names of parts of 


Building a Bomber 1 reel, 16 mm.—sound. 
PHOTO TEMPLATE LABORATORIES, 
3734 San Fernando Road, Glendale, 
Calif. 
Charts 20 inches x 30 inches on 
Fuel and Oil Systems and Airplane 
NAVY DEPARTMENT, 
Washington, D. C. 


Wings of Gold and Eyes of 


Aircraft Engines, 
Structures. 


the Navy i reels, 35 mm.—sound. 

May be secured from Cadet Selection Boards 
at Albany, N. Y.; Baltimore, Md.; Birmingham, 
Ala.; Boston, Mass.; Buffalo, N. Y.; Chicago, 
Ill.; Cincinnati, Ohio; Cleveland, Ohio; Dallas, 
Tex.; Indianapolis, Ind.; Denver, Colo.; Des 
Moines, lowa; Detroit, Mich.; Houston, Tex.; 
Kansas City, Mo.; Little Rock, Ark.; Los 
Angeles, Calif.; Louisville, Ky.; Macon, Ga.; 
Minneapolis, Minn.; Nashville, Tenn.; New 
Haven, Conn.; New Orleans, La.; New York, 
N. Y.; Omaha, Nebr.; Philadelphia, Pa.; Pitts- 
burgh, Pa.; Portland, Oreg.; Raleigh, N. C.; 
Richmond, Va.; Salt Lake City, Utah; San 
Francisco, Calif.; Seattle, Wash.; Springfield, 
Mass. ; and St. Louis, Mo. 


U. S. ARMY, SIGNAL CORPS, 
Washington, D. C. 


These 16 mm. sound films and also 35 mn 
filmstrips will be made available for school use 
through the U. S. Office of Education afte 
October 1942. Watch for announcement in these 


pages next month. 


Aircraft Engines....Film No. 1-135, 1-136, 1-137. 
Aerodynamics Film No. 1-160, 1-16 
Airplane Structure: 
Parts I and Il Film No, 1-211. 
Part Ill 1-213. 
Part IV 1-214. 
Part V 1-215. 
Part VI 1-312. 
Part Vil 1—328, 1--246. 
Air Navigation Film No. 1-245. 
Aerial Navigation Film No, TF1-328. 
Modern Weather Theory and 


Structure of Storms. . Film No. 1-134. 
Map Reading: Parts I and 
II ears Film No. TF5-12. 
Communications No, 11-1 Film strip. 
Wizardry of Wireless 2 reels—sound. 
VISUAL EDUCATION SERVICE, 
131 Clarendon St., Boston, Mass. 
How to Fly : .1 reel, 16 mm.- 
VULTEE AIRCRAFT, INC., 
Public Relations Dept., 
Calif. 
Messerschmitt 110 1 
WESTERN AIR LINES, 
501 W. 6th Street, Los Angeles, Calif. 
Color slides........... 1 series, on military aircraft. 
WRIGHT AERONAUTICAL CORP., 
Public Relations Dept., Paterson, N. J. 

Wright Builds for Air Supremacy....2 

versions, 16 mm. and 35 mm. 
SOCIETY FOR VISUAL EDUCATION, 
100 E. Ohio St., Chicago, IIl. 

The slide films available cover the following subjects: 
Historical. Gliders and Light Planes. 
Construction. Aerial Photography. 

Engine. Aircraft in Other Industries. 
Instruments. Famous Flights and Fliers. 
Propellers. Army Aircraft. 
Lighter-than-s Navy Aircraft. 

Land Planes. Radio and Aircraft. 
Seaplanes. Accessories. 

Air chutes. Special Equipment. 
Maintenance. Aireraft Schools. 

Autogyros. 


TRADE FILMS, 
933 Seward St., Los Angeles, Calif. 


sound. 


Vultee Field, 


reel, 16 mm.—silent. 





and 5 reel 


The 18 slide films available cover the following 
subjects: 
The Engineer’s Relation Resistance Welding. 


Jigs and Fixtures. 

Methods of Fabri- 
cation. 

Methods of Assembly. 
Forming Machines. 

Cutting Machines. 


to Production. 
The Engineer’s Relation 
to Assembly. 
Riveting. 
Blueprint Reading. 
Gas Welding. 


Are Welding. Lathes. 
Mills. Processings. 
Heat Treatment of Alumi- The Component Parts 


num Alloys. of an Airplane. 


Safety. 


of the United States Office of Education 




















CHICAGO'S SCHOOLS SET AN EXAMPLE in two industrial arts training program. The scenes (right) 


new sound and color films recently released by the show the widespread diversity of training afforded in 
Board of Education Film Council. The two pictures trades through the program advocated by Dr, William 
‘Skilled Hands for Modern Living” and ‘‘Young H. Johnson, Superintendent of Schools and under the 


America Learns a Trade” depict Chicago’s outstanding direction of Dr. Louis V. Newkirk. 
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ARMY FILMS cut training time 


ABLE CHIEF OF ARMY'S TRAINING FILM 


PRODUCTION, DECLARES VISUAL AIDS SAVE 40% IN TIME 


_— THE USE OF 


as a visual aid to education is not a 


MOTION PICTURES 
new idea to most of you gentlemen. 
In the past ten years you have made 
good use of the commercial! film in 
helping to exploit your products or 
in teaching sales techniques to your 
personnel. 

Training Films are not a new idea 
to the Army, either. The only thing 
about the 


Training Film program is its size. 


new Army's current 
The Signal Corps has been charged 
with training film production in the 
twenty-five years. 


Army for about 


I have been engaged in Army film 
work for the past twelve years. But, 
as late as 1938 my staff consisted of 
three enlisted men. one civilian em 
and myself At the present 


ployee, 


time there are in my command at 
the Signal ¢ orps Photographi Len 
ter several hundred officers. enlisted 


men and civil service employees. 


Like most of the other activities 
of the Army during peacetime. 
Training Film production for ten 


had 


been operating with a skeleton staff 


years prior to the emergency, 


It was the Signal Corps’ job to ex 
perime nt. to develop. and to prepare 


in miniature a complete plan for 


visual education that could be ex 


panded overnight into a working 
program for the training of millions 
of men. As professional soldiers we 


were preparing against the day 


when War might come. 
Now that day is here. 
tried to minimize the problems of 
overnight expansion and to get on 


to the major problem of supplying 


AT THE FAR-FLUNG OUTPOSTS AND 
training films are helping to make better 





W e have 


film to aid in the training of the 
Army's new millions. 

It must be remembered that most 
of these millions come into the 
Army from civilian life as raw re 
cruits. They must be indoctrinated, 
first, in the Army way of life. Mili- 


tary courtesy and discipline must 


become second nature. They must 
be taught how best to live and pro 
tect themselves under field condi- 


tions. 


Most important—and most difh 
cult from the training standpoint 

they must be taught to use and care 
for the 


weapons and instruments on which 


many highly complicated 


a modern Army depends. To drive 
a tank or to track a dive-bomber 
anti-aircraft takes a 


with an gun 


sreat deal of technical knowledge 


and facility. New equipment and 
new techniques are constantly being 
developed and the soldiers of the 
new Army must be taught to use 
them. 


The 


Signal Corps Photographic Center 


military mission of the 
is to produce film that will help to 
train fighting men as quickly and 
as efficiently as possible. It is hardly 
necessary to point out that, in the 
present situation, training time is a 
vital element. It is a military asset 
that must be rationed as carefully 
as steel or copper or rubber. Time. 
unlike other military commodities, 
cannot be stretched out and there is 
no substitute for it. There is never 


enough of it in wartime, because 
trained men are always needed im 


mediately. 


TRAINING CENTERS OF OUR ARMY, 
soldiers and shorten their training time. 


The only way the problem of 
time can be attacked and beaten is 
by an improvement in training 


methods that will actually cut down 
the training period. The Army has 
believed for some time that train- 





Col. Melvin E. Gillette 


tells N. Y. Sales Executives about 
Army's training films in talk re- 
printed here by permission of War 
Department. 


ing films can do this. and we are 
now in the process of applying that 
theory. 

There is only one valid test for 
any training method. Does it train 
men better and quicker than previ- 
ous methods? You may want to ask 
some justification, 
Army 


me now, with 


whether or not training 


films meet that test. 


Frankly. I have used that test 
myself many times. And in order 
to arrive at a sound conclusion I 
have applied a yardstick that is 
more commercial, I’m afraid, than 
it is military. I have asked myself 

as perhaps you gentlemen have 
asked yourselves on certain sleep- 
nights customers 
satisfied ?” 


less “Are my 


are those officers 
Arms and Services 


My “‘customers”’ 
of the various 
whose job it is to supervise the 
training of the Army of the United 
States. Their job is the biggest mass 
educational program that man has 
ever attempted. 

The thing that interests these of- 
ficers most is training time. How 
can it be cut down and still turn 
out trained men? The elimination 
of waste motion is just as important 
to them as it is to the management 
of any production line. 

These officers—-whose business it 
is to know—assure me that training 






films, used intelligently in combi: 
tion with normal methods, can 
the time required for training up 
forty percent in some cases. 

And these officers are backing 
their belief with official requests { 
more films. As a matter of fact. 
we were able to produce twenty-f 
films a week, we would still be 
able to satisfy the demands. 

In plain terms we have satisfied 
customers who want more of « 
products. These officers are high!) 
trained specialists, grimly engaged 
in the biggest job in the world. 
Their opinion is, I believe, the best 
and most realistic argument I kn 
for the efficiency of films in helping 
to train soldiers. 


In short, the Army is convince: 
that the visual education idea is a 


sound one. And they have arrive: 
at that 


headed business-like approach of 


conclusion by the hard 
testing it. 

I assume that most of you gent: 
men who have used films have used 
them in sales training or as a pro 
motional aid. 

The main difference, I believe. 
between this type of film and the 
pure training film lies in the ap 
proach. Whereas your sales or pro 
motional film is concerned to a 
large extent with psychological fac- 
tors of persuasion, the training film 
is concerned principally with “what 
to do” or “how to do it.” 

Our experience in Army training 
films has that the simple. 


straightforward technique of pre 


been 


sentation is the most effective. 

It is my opinion that the work 
being done by the Army in applied 
visual have far- 
the war. I 


will 
after 


education 
effects 
know that we who are in Army film 


reaching 


work are learning new techniques 
and new approaches to education 
And I feel that 


some of the things we are learning 


every day. sure 
can be applied to civilian educa 
tion. I believe there will be a 
broader use of films in schools and 
colleges after the war. 

And commercial films, which had 
begun to reach important propor- 
tions before the war, will, I feel 
confident, reach greater heights and 
Aside from the new 
techniques that will have developed, 
there will be a large audience of 
ex-service men who will have been 


visual education 


wider usage. 


accustomed to 
training methods. 

It is not anticipated that films 
will ever do away with text books 
in school, any more than we in the 
Army expect training films to re- 
place the manuals. Films should be 
used as an aid, rather than as 4 
complete, self-contained educational 
medium. 
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in communities throughout the Dominion, posters like this announce war film showings 


CANADA'S WAR FILMS hit hard! 


BRING HOME REALITIES OF WAR 


FIGHTING FILMS 


% iN A war which is total or nothing 
the Canadian Government, through 
its National Film Board is produc- 
ing documentary war films whose 
hard-hitting realism has broken 
with the accepted motion picture 
formula as completely as the Nazis 
broke with the Maginot mind. 
Contrasted with the traditional 
caution of governmental enterprises, 
and their instinct for dealing ging- 
erly with major issues, Government 
Film Commissioner John Grierson 
and Director Stuart Legg are turning 
out a brand of fighting front films 
which leave no doubt whatsoever 
that their objective is to jolt Cana- 
dian motion picture audiences next 
to the grim realities of war. In few 
other countries has any department 
of government permitted itself to 
view facts so realistically or to 
hammer them home so hard. That 
the method has succeeded is proved 
by the fact that National Film 
Board pictures now enjoy interna- 
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tional circulation and have been 
ranked among the best war report- 
ing jobs so far produced by any of 
the United Nations. 

The war series, CanapAa CARRIES 
On and THe Worvp in ACTION. 
circulate theatrically on an ordinary 
commercial basis. Speaking of the 
Worwp 1n ACTION series before the 
National Board of Review in New 
York on November 13, 1941, Grier 
son remarked, “We said from the 
first that we were not giving it 
away. We were selling it commer 
cially because if it was good it was 
good enough to sell commercially. 
and if it wasn’t good enough to sell 
commercially, we weren't any more 
interested in it than the industry. 
In other words we decided to put 
our work on a normal entertain 
ment basis and use that as a yard 
stick of our success in public in 
formation.” 

In Canada the Canapa Carries 
ON series made in co-operation with 


the Public Information Division of 
the Department of National War 
Services (now being replaced by the 
Wartime Information Board) plays 
900 or ninety percent of Canadian 
theatres, seventy of them French. 
Regular French versions are made 
of each monthly release. Churchill's 
Island, first issued in this series 
and later released internationally 
as the first of the WorLp 1n ACTION 
series, gained a special award from 
the Motion Picture Arts and Sci 
ences in Hollywood as the best short 
documentary picture of 1941. Over 
night the National Film Board be 
came international film news. Ca 
nadian films began to gain a world 
audience. Successors in the series. 
This Is Blitz, Food Weapon of Con 
quest, New Soldiers Are Tough and 
Inside Fighting Russia have better 
than lived up to the standard of the 
opening release. Through each of 
these war front films there runs the 
(PLEASE TURN TO NEXT PAGE) 















These Are Typical 
16mm War Films 


BATTLE Is OuR BUSINESS — Made 
with primary purpose of illustrat- 
ing training of raw recruits into 
a competent soldier, it is also 
notable for its human interest. 


BATTLE OF BRAINS—Illustrates dif- 
ference between this war and that 
of 1914, emphasizing importance 
of mechanization; work of the 
scientific laboratory. 


~ 


‘ALL FoR VOLUNTEERS—War work 
of the women of Winnipeg—rang- 
ing from collection of magazines 
for troops to operation of a junk 
shop to raise funds for canteens. 


— 


PIGHTING SHIPS—An_ industrial 
film made for workers and about 
workers demonstrating that the 
front line in this war extends to 
the workers in the steel-mills and 
the shipyards. 


Home FrRont—Mobilizing the civilian 
populations for the war effort; 
new responsibilities of Canada’s 
women. 


SoLpIERS ALL—A panoramic view of 
the British Commonwealth in 
training. 


STRATEGY OF METALS—Production of 
metals, not merely as an aspect of 
the home front, but for direct ac 
tion on the fighting front. 


TooLs OF WaR—The contribution of 
Canada’s engineers and mechanics 
to the war effort. Importance of 
Canada’s natural resources and 
highly developed industries. 


WINGS OF YOuUTH—The gigantic Air 
Training Scheme. To Canada 
come thousands of men from 
Britain, Australia and New Zea- 
land to train side by side with 
young Canadians. 


OF PEOPLE & RESOURCES 


GREAT LAKES—The main stream of 
shipping down the Lakes shown 
in color, and an outline of the 
great industries along the shore. 


Hot Ice—The first of a series of 
films on Canadian sports. Ice 
hockey is shown as a game which 
Canada has given to the world, 
and the skills of the game are 
then analyzed, from the first sim- 
ple rules taught to child players 
to the skill of professionals. 


ICELAND ON THE PRAIRIES—Magnifi- 
cent Kodachrome color film of the 
Icelandic communities in the Cana- 
dian west. 


OTTAWA ON THE River—Colorful 
aspects of life in Ottawa and sur- 
rounding country, Parliament Hill, 
the Peace Tower and the Memorial 
Chamber. 


PEACE River—The film outlines the 
settlement and activity of the 
Peace River district, Canada’s last 
frontier in northern Alberta and 

British Columbia. 





PEOPLES OF CANADA—Canada’s an- 
swer to Hitler’s doctrine of race 
superiority. Men of man races 
with different cultural, social and 
political backgrounds co-operate 
in building a unified nation. 


TIMBER FRONT—The importance of 
Canada’s forests in the war effort 
and the vital part they will play 

in the re-constructive social plan- 

ning of tomorrow. 

























































































CHURCHILL’S ISLAND: First of “‘World in 
Action” Series Winner of special Academy 
Award for best documentary war film in 1941 


ae 


INSIDE FIGHTING RUSSIA: Men and women 
share in the councils of the U. S. S. R. (from 
the ‘‘World in Action” series.) 



















































THIS |S BLITZ: The ruthless calculated pattern 
of blitz is planned by Hitler and his staff 



















































FOOD, WEARON OF CUNQUEST: Europe's 
civilians plead for bread (Below) HITLER’S 
PLAN: Laying communications on the desert. 

















































tightening, toughening pattern of 
warfare, the hard-hitting 
of attack. 
shaken 


saccharine-fed and 


the new 
To awakening 
United Nations, 

complacence- 


strategy 


and badly 


dulled too long, they offer a smash- 
ing screen counter-offensive, refute 
the old argument that motion pic- 
ture audiences are interested only in 
est ape. 
Motive 


year record of achievement is Gov 


power behind this two 


ernment Film Commissioner John 
who was convinced from 
the outbreak of war that the United 


Nations must tell their story with 


Grierson 


all the dynamics of public infor 
mation geared to total war and that 
the process must be international or 
not at all. 

How far this purpose has been 
achieved by the Canadian docu 
mentary film can be judged by the 
fact that THe Wortp IN ACTION 
series is distributed throughout the 
United States, Great 
tralia, New Zealand, 
Africa and the 
where sound tracks are translated 


sritain, Aus- 
India, South 
Latin Americas 
into Spanish and Portuguese. Since 
April 1940 the National Film Board 
has been producing one theatrical 
two reel war film each month and 
April 1942 it has produced 
Theatre releases also include 


since 
two. 
weekly newsclips. novelty trailers on 
government campaigns and a French 
language newsreel entitled Les Ac 
tualities Olympiques. 

with the 
documentary film goes back to the 
close of World War I when, after 
serving three years with the British 
Navy. he travelled to the United 
States on a Rockefeller Research 


On his return to Eng 


Grierson’s connection 


Fellowship. 
land he organized the Empire Mar 
keting Film Unit for the 
British Government and later on de 


Board 


veloped it into what came to be 
widely known as the G. P. O. Film 
Unit, the first ambitious center of 
documentary film making in any 
country. 

1930 and 


frequently called in as consultant 


Between 1938 he was 


by other governments and it was 
Australia in 
this capacity that he was invited by 


while on his way to 


the Canadian Government to become 


its first Film Commissioner. He 
has also been responsible for train 
ing some of the best documentary 
field, notably Stuart 
Legg. director of CANADA CARRIES 
On and THe Wortp 1n ACTION and 


Harry Watts, who directed Target 


men in the 


For Tonight and London Can Take 


It. 


Through long experience in the 





CANADA’S WAR FILMS: Cont'd 


fields of education and propaganda, 
Grierson has never fallen into the 
error of under-rating these weapons 
in the hands of the enemy nor the 
skill which the 


Nazis have learned to use them. He 


consumate with 
has consistently held that the only 
defense lies in attack and that to 
achieve victory the United Nations 
must state their faith in stronger 
terms than the enemy. It is this ac- 
tuality film-making 
coupled with a long-range view of 


approach to 


the film as an instrument of public 
education that has endowed Cana- 
dian documentaries with their tough 
core of realism, their blunt refusal 
to treat with any emotion less com- 
forting than truth. 

In Canada government film pro 
duction and distribution is central- 
ized under authority of the National 
Film Board which in turn looks after 
the film interests of all government 
The Board includes 
three 
senior civil servants and three mem- 


departments. 
two government ministers, 
bers of the public chosen for their 
interest in and knowledge of the 
film as an instrument of public 
policy. 

Although the documentary film 
has long since proved itself in the 
field of 
word “documentary” is still too of- 


public information, the 


ten confused with the newsreels. 
Yet the difference remains funda 
mental, for whereas the newsreel 
presents unrelated facts, the docu 
mentary film creates a pattern of 
events, relates this pattern to past 
and present and often casts a start- 
ling shaft of prophecy into the days 
ahead. 

Notable examples of this prop- 
hetic news sense were H arclouds In 
The Pacific issued ten days before 


Hitler's Plan, 


Mediterranean 


Pearl Harbor and 
based on strategy. 
whose release date coincided almost 


to the day with the opening of Gen 


eral Field Marshall Erwin Rom- 
mel’s Libyan campaign. Already 


in production when the Japanese 
bombed Dutch Harbor was Road To 


Tokyo, a film based on Canad..'s 
Pacific coast front line. 

Although less widely known th in 
CanaDA Carries ON and Ts; 
Wortp in Action war films, the 
National Film Board’s 16 millimeter 
production plan has been expand 
steadily over the past two ye 
In addition to films on school s 
jects and adult education this 1 


includes 


wartime economics 

special films made for key gove 
ment departments such as Muniti 
and Supply, Wartime Prices and 
Trade Board, General Post Office. 
Labor, the Civilian Director of hy 
cruiting, the Director General of 
Aircraft, the Army, Navy and K 
C. A. F. and the Department of 
National Defense. 


Non-Theatrieal Outlets 
* Non - 
Canada is 


theatrical distribution in 


carried out mainly 


through twenty regional libraries 





FILM COMMISSIONER JOHN GRIER- 
SON—among the United Nations one of 
the ablest film interpreters of the war. 


set up throughout the nine _pro- 
vinces. In the more thickly popu- 
lated regions of Ontario and Quebec 
there are as many as four film li- 
braries. New Brunswick, 


circulation is 


while in 
where restricted: 
there is only one. Through these 
libraries both war and educational 
films are available on a loan pur- 
basis. At the end of six 
months of theatre showing films in 
the Canapa Carries ON series are 
reduced to 16 millimeter and _ be- 


come available for schools, camps, 


chase 


of Canada’s people and her resources 


CANADIAN LANDSCAPE shows Ca- 
nadian landscape painter A. Y. Jack- 
technique. 


son at work, tells his 





PEOPLES OF CANADA: a study of 
life in Quebec and among the mixed 
population of the Canadian West. 


“Ss 
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s, churches or any other com- 
munity organization that wishes to 
pu on a program. 

s a teaching medium the film 
in Canada is proving an instrument 
of flexibility and range. It can and 
does instruct the army in tactics and 
arms, demonstrates the use of pre 
ventive medicine, first aid and 
A. R. P., teaches the use of preci- 
sion tools and is introducing new 
approaches to history, social studies 
and art. Planned for future pro 
duction are films dealing with ag 
riculture, housing, health, medicine, 
nutrition, social welfare and other 
branches of public service. 

\s interpreter of Canada to Ca 
nadians themselves the documentary 
film is showing them how much in 
the past they have looked at yet 
Northwest the 
color camera has explored the rich 
Peace River District of British Co 
lumbia; in Great Lakes brought 


never truly seen. 


back a record of Canada’s inland 
waterways and the powerful flow of 
their lake-borne traffic. It has fol- 
lowed the Indian trapper into the 
northland and caught the habitant 
farmer of Quebec as, with horse and 
sleigh, he starts out through the 
woods to tap the sugar bush. 

Iceland On The Prairies, Uk- 
rainian Christmas and Pays De Que 
bec, all in color, form part of a 
series now in production which is 
devoted to the various racial groups 
of European background who have 
made Canada their home. From the 
Pacific coast to the Maritimes the 
camera is showing one half of Ca 
nada how the other half lives and 
building a permanent record of the 
Canadian heritage. 


Thirty Mobile Units 


* Settlement in Canada is widely 
scattered with many communities 
living far outside theatre range. To 
include such isolated communities, 
the National Film Board, in co-op- 
eration with the Director of Public 
Information and the Canadian 
Council For Education in Citizen 
ship, established in January last a 
project for thirty 16 millimeter 
travelling theatres. The object of 
these rural circuits was twofold. 
First to bring people in remote 
settlements into visual contact with 
war and secondly to stimulate 
greater knowledge of and interest 
in current events among foreign 
language groups. 

Although Canada is basically of 
British and French stock, large num- 
bers of immigrants from central, 
eastern and northern Europe have 
come to her shores and settled there. 
Today peoples of Ukrainian, Ger 
man, Scandinavian and Polish ori- 
gins make up the bulk of the popu- 
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lation in many rural areas. Com 
munities of Ukrainian and German 
settlers are particularly large and 
many travelling circuits have been 
designed to meet their special 
language needs. 

By June 1942 the original thirty 
traveling theatres had increased to 
forty-seven with a monthly audience 
of more than 280,000; an audience 
scattered all the way from Van- 
couver Island, British Columbia to 
the fishing villages of Nova Scotia. 
By October it is certain that at least 
sixty-five of such mobile units will 
be in operation and by December 
it is expected that audiences will 
he doubled. In many cases these 
are the first motion pictures which 
the community has ever seen and 
letters received by the National 
Film Board tell of families coming 
forty and fifty miles in bad weather 
determined not to miss the monthly 
film showing. 

Encouraged by the rapid growth 
of these rural film audiences out 
side groups are now entering the 
project to help the National Film 
Board finance additional circuits. 
Among these groups are the Co 
operative Wheat Pools of Saskatche- 
wan and Manitoba, the United Grain 
Growers of Alberta, the Canadian 
Forestry Association, the Free Press 
Publishing Company of Winnipeg 
and others. 

In April 1942 organized labor in 
Canada brought the first film pro 
grams into Ontario labor halls. Un 
der the joint sponsorship of the 
Canadian Trades and Labor Con 
gress and the Canadian Congress of 
Labor film 
shown in 


programs are now 
Toronto, Ottawa, St. 
Catharines and Windsor with other 
labor unions waiting to be included 
as soon as additional equipment is 
available. As in the case of the 
rural circuits these film showings 
have resulted in much vigorous un- 
rehearsed debate and a keener real- 
ization of the meaning of war by 
people in all sections of the country. 


Industrial Showings 


* While Canadian labor is support- 
ing the film the National Film 
Board through its industrial series 
now in production is bringing to 
the thousands of men and women 
working day and night shifts on the 
production lines a new pride in 
their job. Films such as Fighting 
Ships, Thank You Joe and Keep ’Em 
Flying which deal with shipbuild- 
ing, tank production and aircraft, 
are shown in war factories all 
across the Dominion and two of 
them are being made available for 
general non-theatre showing. Fur- 
ther films in this series either 
planned or under contemplation in- 





The training of Canada’s youth for battle 


Scenes from ‘‘Battle is Our Business” 
showing day to day life in the Cana- 





dian army; training routine and typi- 
cal battle drill in all its various phases. 





—and of Canada’s women for war duties 


in “Women Are Warriors’’ these 
scenes show girls at work in an air- 





craft factory; and ack-ack girls at air 
defense posts, ready for action. 


from the series on the war industries— 


Two scenes typical of ‘‘Fighting 
Ships’’ showing the making of huge 


propeliors at Kennedy & Sons; boring 
evaporation base at Peacock Brothers. 





clude items on explosives produc- 
tion, small arms, merchant shipping 
and training planes. 

Any plant ever remotely connect- 
ed with the main product which 
forms the subject of the picture re 
ceives a print. Thus Fighting Ships 
goes not only to shipyards and 
docks but to steel mills, electrical 
plants, cordage, propellor, marine 
engine and boiler factories. Re- 
placing the old high pressure meth- 
ods of pep talks and patriotic slo 
gans these industrial films maintain 
the dignity of the worker by dra- 
matizing for him his own stake in 
the war. Not only do they show the 
overall process of production but, 





by intercugtmg warfront material. 
they show the kind of fighting the 
product must do once it leaves the 
factory and is shipped half way 
round the world. 

Non-theatrical distribution of Na 
tional Film Board pictures abroad 
is carried out by means of film li- 
braries established in the offices of 
Canadian representatives. In Latin 
America, for example, Spanish ver- 
sions of Peoples of Canada and the 
color film, Canadian Landscape, are 


(PLEASE TURN TO PAGE 34) 


Director Stuart Legg views 
film through the moviola. 












































CIVILIAN. 
IRE FIGHTERS 
Edited by Eugene Ww Castle y 


Scenes and comments from one of the 
new Castle Films’ civilian defense films. 


Fire-Fighting organizations, regulars or 
volunteers, do not have sufficient men 
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Intensive training is required to be- 
come an efficient fireman... 


. . » flaming steel burns through floors 
until entire building is aflame. 





The thirtieth of December, 1940, saw the 
high tide of Nazi bombing raids. 


Defense councils throughout the nation have 
called for men of endura:ce and courage. 


Learning safety first measures in the use of 
the thirty-five foot ladder. 


The factory that has been hit can be saved 
. if proper measures have been taken. 


Destruction by fires such as this fatal catas- 
trophe in London, can be held to a minimum. 


. and London flamed with a thousand fires 
raging at one time... 


Trained volunteer firemen in small towns 
instruct auxiliary firemen in groups .. . 


This is a typical incendiary bomb, weighing 
from two to fifty pounds. 


Here on the top floor of the factory, auxili- 
ary firemen are on the job... 


. . - if more civilians volunteer immediately 
as auxiliary firemen . 


There is ... the possibility of an 
carrier within range of our ¢ 


Auxiliaries are given training for 
work ... in the use of equip 


The incendiary, penetrating the 
of a building, ignites on the top floor 


A supply of sand should be avail 
Also a long handled shovel, metal 


(Note: only the briefest excerpts 
presented from this complete film). 
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The 4 ay of motion pictures noygis to help us to win the war It serves as a central point of contact between the motion 
_ the ways that motion picture industry and Federal officials. This contact has been 

madegthrough the War Activities Committee of the motion 

hdustry. All motion pictures produced by the Gov- 

which theatrical release is sought must go through 

m Pictures Bureau to the War Activities Committee. 

Motion Picture ar films. At the 

' Moti ures 

iter 

winning the er and playwright . Wi a ly reel 
A second way j es. , for P ict ‘ eens 


by the motion f 
is that of conv nation dnformation 
ar production pr ; issues of the war, the 
our)armed services, and many others. 
of Motion Pictures oh. the Office of War In- 
ic efly for the 
ie war. This “fom e reels of film per month 
h of these reels are sent out 
cies. 
“_ A division of the B i 
ar Information are as follows: _— research reports for . m ; vs ef 
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ALUMINUM: 
bauxite to alumina and sheeting; a behind+the-scenes 
story of our most strategic war metal. 














A 10-minute story of the conversion of 











Basic Principles in 
the Production of 
War Information Films 
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(CONTINUED FROM PREVIOUS PAGE.) 


phases of the war program. Research reports, 
for example, have been prepared for Holly- 
Need for 


War Nurses, Manpower Mobilization, Women 


wood producers on such topics as 


in War, Salvage, Rubber, Divide and Con- 
A Los Angeles office 


is maintained which offers a two-way channel 


quer, and many others. 


of suggestions between Hollywood and Wash- 
ington. 

The basic premise on which the Bureau 
operates is that the American people do not 
need to be preached at. If the American 
people are informed concerning the grave 
problems we face, and learn through the film 
and other devices what they are expected to 
do, they will do it. One of our big jobs is to 
take our cameras out among the people and 
record the sacrifices, the undertakings, the 
work men, women, and children are doing to 
help win the war. 

We are trying to make motion pictures 
which will help us win the war and build a 
durable peace but we cannot have the dur- 
able peace unless we win the war. We can 
help win the war by making or helping to 
make motion pictures which deal with these 


six basic areas. 


Il. The Issues of the War 
*® Every American ought to know what Fas- 
cism is, what made it grow, what it has done. 
We need to see that the big thing we are 
fighting against is the Fascist idea of a master 
race, of world domination, of methods of 
education, of religion, of curbing of thought, 
of force. We are fighting for what we have 
been proud to call the democratic way of 
life. 


standing Fascism and by communicating that 


We can help win the war by under- 


understanding to others. 


lémm. sound prints of many of the pictures described in these 
pages are now available at slightly more than print cost through 
local dealers of Castle Films, Inc 


The Official U. S. War Films 


TANKS: 
M-3 medium tank; assembly, testing and shipment. 
Commentary by Orson Welles. 















10-minute story of the manufacture of the 


2. The Production Front 


* We want to increase the production, of 


war goods. This means mobilization of man- 
power. It means making certain that our 


transportation facilities are adequate. It 
means increasing the health and nutrition of 
our nation. It means raising more meat, more 
peanuts, increasing milk production. We are 
trying to produce films which do these things. 
Samples of films of this kind are Tanks, 


Bomber, Women in Defense. 


3. The Home Front 


* Americans are not only producers, they 
are consumers. We have stopped the produc- 
tion of refrigerators, washing machines, and 
hundreds of other articles. We must now 
take extra good care of what we have, includ- 
ing rubber tires. It will help win the war. We 
must conserve fats, scrap, fuel oil, gasoline. 
People need also to cooperate with the Gov- 
ernment in its program of price control. The 
cost of the last war was increased by 1314 
billions because of inflation. It has a disas- 


trous effect on morale. Information films 
will help to eliminate the danger of runaway 
prices. We also need films dealing with 


civilian defense. 


4. The Fighting Front 


* How are our tanks doing in Libya? How 
do the British plan their air raids? Just how 
In the Coral Seas? 


The Solomon Islands? We are trying to see 


did we do at Midway? 


to it that these facts reach the motion picture 
screen. One of our staff members works with 
the newsreel companies and with the Army 
and Navy in order to bring to the public 
scenes dealing with our fighting forces and 
those of our allies. 


-” 

5. The Nature of the Enemy 
* What are the Nazis like? What is the so- 
called “education for death” which they re- 
ceive? What have the Nazis done in Poland? 
Norway? France? What was the pattern of 
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LAKE CARRIER: 9-minute subject 


War. Commentary by Frederic March. 


activity of the Japanese in the invasion of 
Manchuria and in their invasion of China? 
What methods do the Nazis use in carrying 
forward their propaganda? How do they, for 
example, “divide and conquer”? Some mo- 
tion pictures have already been prepared in 
this field. Hollywood has produced a large 
number of them. Our production units have 
produced one film, The World at War, which 
presents many of these ideas. 


6. The Nature of Our Allies 
* Who are the United Nations? What are 
the British like? What kind of qualities have 
they exhibited in their repeated bombings? 
What problems do they face? How does the 
Lend-Lease work? What is happening on the 
Russian front? Here are a variety of prob- 
lems which need filmic expression. We are 
getting excellent cooperation from the minis- 
We are 


planning in our non-theatrical distribution to 


tries of information of our allies. 


send out each month a film which is descrip- 
tive of some of the activities of these allies. 
In the month of August, for example, we 
made available Target for Tonight; in Sep- 
tember we made available the Western Front. 
Subsequent releases will deal with Canada, 
Russia, China, and other countries. 

In this war we are demonstrating that the 
motion picture can be a great instrument 
for democratic education—education which 
reaches into every home, rich and poor, farm 
or city. It brings a message of information 
that is easily understood and long remem- 


bered. 


POWER FOR DEFENSE: 11-minute review of war 
service of hydroelectric power in the Tennessee Val- 
ley; arms production, ete. 
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showing the 


Great Lakes ore boats and their part in winning the 
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TARGET FOR TONIGHT: A 48-minute (16mm) 
saga of an actual air raid by the Bomber Command 
of the Royal Air Force. Produced by the Crown 
Film Unit. 









The Educational 
Division of the Bureau 
of Motion: Pictures 

















1. What does the Educational Division do? 
The Educational Division is responsible for 
developing and administering a program to 
distribute and make most effective use of 
16mm Government war films. In meeting this 
responsibility it is carrying out a widespread 
film distribution program. We plan during 
the current fiscal year to allocate approxi- 
mately thirty thousand reels of war films to 
film distributors. We plan to carry out a mass 
informational and educational program de- 
signed to stimulate most effective and intelli- 
gent use of the available motion pictures. 

2. How does this program fit in with the 
basic purposes of the Office of War 
Information? 

The Office of War Information is using motion 
pictures and other media in a planned pro- 
gram to develop in the American people an 
intelligent understanding of the status and 
progress of the war effort and an understand- 
ing of what each person can do to help. The 
16mm motion picture is an important medium 
for bringing concrete information to selected 
groups of people throughout the country who 
are gathered together in meetings planned 
primarily for the purpose of giving them 
needed information. The program of the 
Educational Division of the Bureau of Motion 
Pictures is geared directly into the basic pur- 
poses of the Office of War Information and 
provides a comprehensive working plan for 


WOMEN IN DEFENSE: 11-minute account of im- 
portant role of women in the war effort. Commentary 
by Mrs. Franklin D. Roosevelt; narration by Kath- 
erine Hepburn, 
































RING OF STEEL: 9% minutes of screen history of 
the American Army; inspiring review of the fighting 
tradition of our army. Commentary by Spencer Tracy. 


the use of this powerful tool of communica- 
tion. 

3. How is non-theatrical distribution for 

l6mm films carried out? 

16mm Government war films are distributed 
through carefully selected established agen- 
We believe that 
existing channels are best suited to carrying 


cies for film distribution. 


out the distributional program. These chan- 
nels will be used to maximum capacity before 
any new distributional] agencies will be set 
up or used. Commefeial rental agencies, uni- 
versity and other cational film lending 
libraries, the Boards of the U. S.-: 








Departs 
systems 
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ments are all being used as depositories for 

war films. 

4. What kinds of motion pictures are to be 
included in this pragram? 


wi 


Motion pictures of all kinds—from a half 
minute poster film explaining why toothpaste 
tubes must be saved to a five reel picture 
documenting the way the British Royal Air 
Force carries out raids over Germany—will 
be ‘acluded. But all will be chosen in terms 
of one basic criterion—suitability for use with 
non-theatrical audiences to inform them about 
the war effort and of ways they can aid 
victory. 

Most of the films distributed will be produced 
by the Bureau of Motion Pictures. Others 
will be produced by other Government agen- 
cies and departments such as the Army, Navy, 
and Air Corps, the Department of Agricul- 
ture, the Treasury Department, etc.4 Each 
month we plan to release a motion /pitture 
produced by or about our Allies. Altogether 
the year’s program of the Educational Divi- 
sion calls for the release of approximately 
sixty different reels—five to be released each 
month. 

5. What are some of the biggest problems of 

film distribution? Of film use? — 

The biggest problem in 16mm film distribu- 
tion has been to provide adequately for the 
needs of all kinds of non-theatrical audiences 
and to take into consideration all the varied 
existing distribution channels. The audiences 
may be out-doors in theaterless towns, in 
school auditoriums, in town halls, in churches. 
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BOMBER: 


manufacture 


Ten-minute 
frame to flight 


inspirational film on 
of the famed Martin 





the 


B-26 medium bomber. Special commentary by Carl 
Sandburg. 


They are gathered in club meetings. 
They are the working men in the factories, 
mothers at Parent Teacher meetings, stu- 
dents in schools and colleges. They are the 
civilian defense workers and the people at 
They are the people 


everywhere. The existing film distributors 


picnics. American 
who can serve these groups are many, varied, 
and unorganized. Objective data are being 
gathered about all, selections made, and a 
vast organized distribution system is being 
developed. 

The biggest job in film use is to develop 
patterns for use. Many groups that 
important 


new 
are potentially audiences have 
never used films regularly. Schools have used 
specific films for specific purposes and 
usually with small groups. War information, 
however, calls for a continuous use of mary 
films with mass school audiences for broad 
and varied objectives. A comprehensive film 
program in war information calls for new 
techniques and new attitudes in film usage. 
6. Have ways been set up to get evaluations 
and ideas from film users? 
Distributors are constantly encouraged to 
send in their comments and suggestions relat- 
ing to the whole film program. A report card 
is provided the exhibitor with each film he 
uses. This card records the size and character 
of the audience and space is provided for 
comments. First returns of these cards indi- 
cate they will reveal considerable useful data 
and will give important guidance to the whole 
program. 


— 


7. Will the non-theatrical war film program 
effect general educational practice after 
the war? 

It is inevitable that educational practice will 

be effected by the non-theatrical film pro- 

gram. Never before has such a comprehen- 
sive informational program been attempted 

This 

program will provide new knowledge alout 

the kind of films that are most effective, new 


through the use of motion pictures. 


knowledge of best ways to distribute films, 
and new knowledge of best techniques in 
using films. This knowledge will surely influ- 
ence future film use. Certainly new force will 
be given to the use of films in community 
education, especially that of adults. 


The Official U. S. War Films 

















Years of experience in the production of technical instructional films and 
the specialization of our industrial producers in the screen presentation 
of fects has provided our armed forces and other war agencies with an 


efficient, effective and economical source of these films; decades of suc- 


cessful showmanship and public contacts have similarly provided for the 
widespread distribution of government training and informational pictures 
through our distributors, libraries and educational dealers. 


Doing ovr war jobs together, meeting the common responsibility of mak- 
ing these visual aids work and assuring their widest effective use, is the 
wartime objective of the visual education industry working through a 
broad affiliation of all existing concerns, individuals and associated 


groups which comprises the present membership of the National War 
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Caterpillar Speeds War Production With Films 


By Lyle F. Stewart, Staff Correspondent 


% THE CATERPILLAR TRACTOR 
COMPANY, employing 16,500 
men and women, is working 
twenty-four hours a day and 
seven days a week to produce 
essential equipment for our 
armed forces. Caterpillar is one 
of the pioneers in the extensive 
use of visual aids for public re- 
lations and for training in the 
factory and in the field. The 
company’s comprehensive visual 
aid program is now playing a 
vitally important role in the com- 
pany’s all-out war effort. 

Before the war, Caterpillar 
track-type tractors and graders 
were at work on all kinds of con- 
struction and earth-moving proj- 
ects, on logging, clearing land, 
operating farm machinery, in 
sand and gravel pits, on trans- 
portation and snow removal 
work. Their Diesel] electric sets 
provided electric power in plants 
and shops. Their Diesel engines 
were used by many other manu- 
facturers to power their prod- 
ucts; pumps, shovels, derricks, 
drag lines, mine hoists, well 
drilling rigs, rock crushers, air 


crushers, air compressors and 
industrial Diesel electric locomo- 
tives were powered by “Cater- 
pillar” Diesel. The company had 
made extensive use of visual aids 
for demonstrating correct service 
methods to their dealers in this 
country and abroad, for training 
classes in the factory, and for 
advertising “Caterpillar” prod- 
ucts through dealers and factory 
representatives. 

Now, in the third year of war 
production, Caterpillar products 
are going to the armed forces of 
the United Nations to haul guns 
and supplies, building camps, 
air bases, military roads, army 
and navy bases and speedily re- 
pairing damaged air fields, fill- 
ing bomb craters and clearing air- 
raid debris. Diesel engines and 
electric sets are being produced to 
meet expanded power and light 
requirements as well as for the 
operation of airport beacons and 
radio apparatus, and emergency 
lighting equipment for supply 
depots and hospitals. Now valu- 
able and extensive experience in 
visual aids is being used to speed 


training of soldiers and fire war- 
dens in the plants, to facilitate 
conservation campaigns, to main- 
tain morale, to publicize Cater- 
pillar’s part in the war effort 
and to maintain public relations 
through their dealers and rep- 
resentatives. 


Past Use of Visual Aids 
% DURING the past twenty-five 
years, the company has main- 
tained the policy of encouraging 
its dealers in the United States 
and its representatives abroad to 
get good pictures. Many of the 
men became expert in the field 
of photography and turned in 
prints that enjoy popular de- 
mand. Pictures have been taken 
in practically every section of 
the world; they show Caterpillar 
products working under a wide 
range of conditions in every type 
of climate. 

The company, according to 
Mr. Perry B. Johns, advertising de- 
partment, now has over 60,000 
still pictures in its files. In order 
to qualify for the files, a picture 
must show action and be accom- 


panied by a complete description 
of the Caterpillar equipment and 
work, including: model name and 
serial number, hours operated 
per day, average load, rate of 
doing work, cost and operating 
conditions such as climate, alti- 
tude and dust. The pictures, filed 
according to a use classification, 
have served as a convincing 
source of documentary material 
for publicity and printed adver- 
tisements. Cross indexing made 
the 60,000 pictures readily avail- 
able for use in preparing differ- 
ent filmstrip subjects. Caterpillar 
produced about twenty filmstrips 
in an average (pre-war) year. 
More than ninety percent of their 
dealers were supplied with pro- 
jectors and made extensive use 
of the many filmstrip subjects. 
Caterpillar has also been ac- 
tive in the motion picture field, 
producing an average of 10 one- 
reel sound movies per year be- 
fore the war. The advertising 
department was made responsi- 
ble for producing motion pictures 
intended for exhibition to audi- 
ences outside the company and 


FIVE PAGES OF INDUSTRIAL REVIEW AND SUGGESTIONS ON WAR USE OF VISUAL AIDS 
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POSTERS AID PRODUCTION DRIVE 





On employee bulletin boards in key locations throughout the huge 


Caterpillar Tractor Company plant at Peoria, Illinois, war posters 
are prominently displayed. One poster, on conservation of towels, 
did a most effective job in reducing previously high losses. The 


suggestion box is also used and employees get a chance to share 
in speeding the war effort through increased production efficiency. 











within the plant. Film-production 
brings together the personnel 
from diverse departments to 
work on a single project. For 
example, according to Mr. Johns, 
the departments of administra- 
tion, engineering, metallurgy, in- 
spection, service parts, domestic 
sales and export sales have 
worked from time to time with 
the advertising department in 
producing and reviewing various 
motion pictures. 


Present Use of Visual Aids 


% Upon our entrance into the 
war, the advertising department, 
experienced in making visual 
materials, quickly produced the 
sound motion picture, Forward 
For Freedom, showing Caterpil- 
lar’s part in the war effort. The 
management feels that this film 
which was first produced for 
the 16,500 workers in the plant, 
played an important part in de- 
veloping among employees a 
better understanding of the com- 
pany’s part in the war effort. 
Forward For Freedom was sub- 
sequently exhibited to govern- 
mental agencies concerned with 
war production, to interested 
members of the armed forces, to 
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representatives of companies en- 
gaged in war production, to as- 
semblies in high schools and 
college engineering classes, and 
to lodge, church, civic clubs and 
other groups. 


DEALER RELATIONS MAINTAINED 


Dealers are now using motion 
pictures and filmstrips, produced 
by the company, to show Cater- 
pillar’s part in the war effort, to 
indicate how Caterpillar ma- 
chines may be properly main- 
tained, to keep alive the interest 
of prospects until the day when 
their products are again avail- 
able for general sale, and to sup- 
ply a certain amount of enter- 
tainment to public gatherings 
and army posts. As an example 
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of the latter, the advertising de- 
partment recently received a let- 
ter from an army private whose 
address was simply an “A. P. 
O.", stating that he greatly én- 
joyed seeing Forward For Free- 
dom and other Caterpillar 
movies. 


APPRENTICE-TRAINING COURSES 


Visual materials have been 
used for a number of years as 
an integral part of Caterpillar’s 
Training Courses. The training 
program, established in 1918, has 
been developed and expanded 
to include: four-year apprentice 
courses for Machinists, Pattern- 
Makers, and Foundrymen; two- 
year training courses in Produc- 
tion, and Sheet Metal and Arc 
Welding; a two-year College 
Graduate Course; and a five-year 
Cooperative Training Course 
which makes it possible for a 
student to receive a bachelors 
degree and at the same time 
complete his apprentice training 
course. On May 1, 1942, over 
600 young men were enrolled in 
the different training courses. 


The personnel of the Training 
Department is made up of a di- 
rector, nine supervisors and a 
number of instructors. Air-condi- 
tioned classrooms, located in 
various parts of the factory, are 
well-equipped with libraries of 
technical books, shop equipment, 
motion picture and slide projec- 
tors. Technical subjects, related 
to the different courses, are in- 
cluded as a regular part of the 
classroom instruction; work in 
the classroom is carefuly integ- 
rated with the practical work in 
the shop. 


The Department has used 
visual material on an ever-in- 
creasing scale for more than 
twenty years because informa- 
tion presented through visual 
aids was learned more quickly, 
thoroughly and remembered 
longer than information pre- 
sented without visual aids. All 
types of visual material — line 
drawings, models, glass slides, 
filmstrips, silent and sound mo- 
tion pictures— have been used 
for speeding up training in shop 


Caterpillar Makes 
Training Slidefilms 


A complete series of filmstrips 
based on Caterpillar’s own plant 
defense problems was produced 
for use in Company training 
classes; subiects included all 
phases of plant porotection includ- 
ing such subjects as Fire Alarm 
Systems, Major Fire Control Ap- 
paratus, Water Supply System 
and Rope Practice in one typical 
ser es. 





work as well as for technical su 
jects. 

Mr. W. G. Schuller, one of t 
training supervisors, stated that 
the staff has been particularly 
impressed by the results obtained 
with the United States Office 
Education Films. Plans are nov 
being made to use the USOEF 
films and other materials as 
part of an educational and u; 
grading program for the thou 
sands of men now producing wa: 
materials in the plant. 


TRAINING SOLDIERS IN FACTORY 


Visual aids are being used 
with excellent results by the 
Service Department for training 
groups of soldiers from the 
Engineering Corps, echelon on 
maintenance. Each eight-hour 
session consists of a two-hour 
period for class instruction fol- 
lowed by a six-hour period for 
supervised practice on the main- 
tenance of machines. The class 
work which is carefully coordi- 
nated with the practical work, is 
illustrated by motion pictures, 
filmstrips, glass slides, photo- 
graphs, models and line draw- 
ings. Mr. C. L. Schwyhart, 
Service Department, stated that 
visual aids were being used in 
this emergency training program 
because they had proved effec- 
tive and efficient over a period 
of years, for training personnel 
in their own extensive service 
organization. 


EMPLOYEES ARE FIRE WARDENS 


Filmstrips, prepared under the 
supervision of Mr. L. C. Allen- 
brand, Plant Defense Coordina- 
tor, are now being used in train- 
ing 2,000 employees as fire 
wardens to meet wartime emer- 
gencies. The company worked 
out a detailed plan for protecting 
their plant, applying the princi- 
ples set forth by the Office For 
Civilian Defense. This plan was 
submitted to and approved by 
the Local Council for Defense; 
auxiliary firemen were then 
trained and certified as teachers 
by the Office For Civilian De- 
fense. 

Defense instruction in the fac- 
tory was started without the use 
of visual aids since no materials 
were available that applied to 
the company’s specific situation. 
However, when initial tests 
showed unsatisfactory results, 
filmstrips were quickly planned 
and prepared 

The first set of filmstrips that 
were completed, describe and il- 
lustrate: the need for a United 
States Civilian Defense Program 
fire alarm system, major contro! 


Visualizing War Industry 

















apparatus, water supply system, 
rope practice, hose and ladder 
instruction and practical hose 
work. A second set of filmstrips 
is now being prepared; the sub- 
jects completed so far include: 
fire control practices, and con- 
trol of incendiaries. An outstand- 
ing feature of the entire series is 
that the final frames of each film- 
strip include questions (with illus- 
trations) to emphasize the major 
points taken up in that filmstrip 
or lesson. 

High test scores indicate satis- 
factory teaching results when 
these filmstrips are used as an 
integral part of the class instruc- 
tion. The auxiliary firemen who 
were certified as teachers for the 
factory defense classes, are thor- 
oughly sold on the value of 
visual aids. They have had the 
personal experience of unsatis- 
factory results without visual 
aids as compared to successful 
teaching results with visual aids. 


BULLETIN BOARD CAMPAIGNS 

Effective use of visual mate- 
rials has been extended to the 
bulletin boards throughout the 
plant by the Labor Management 
Committee. New materials are 
placed on the bulletin boards at 
ten-day intervals, and photo- 
graphs made of the new arrange- 
ments for reference. A series of 
highly successful bulletin board 
campaigns have been carried on 
by a systematic and carefully- 
planned use of pictures, sketches 
and posters. 

The last bulletin board cam- 
paign for which data was avail- 
able was on the conservation of 
cotton towels; the campaign dra- 
matically illustrated the need 
and use of cotton for surgical 
dressings, gun-cotton and clothes 
for soldiers. Mr. F. Logston of the 
Labor Management Conserva- 


“FORWARD FOR FREEDOM” was pro- 
duced to show the role of Caterpillar 
tractors and other equipment perform- 
ing many vital tasks in war service. 


tion Committee provided the fol- 
lowing report on the effective- 
ness of this campaign: 

“Prior to the campaign, the 
company issued 32,000 towels 
daily, lost 60 per 1,000 towels 
issued, and had no towels left 
for the third shift.” 

“The company’s towel loss has 
been below 1% since the cam- 
paign ended (period of 4 weeks), 
the company continues to issue 
32,000 towels daily, and they 
now have 300 bundles of towels 
left for the third shift.” 


Films New War Role 

I believe that the results of a 
training program, reported by 
Mr. V. C. Capfer, ‘Caterpillar’ 
Export Representative for India, 
provide an insight into the poten- 
tial power of visual aids for this 
emergency, and a possible role 
of visual aids in the future. 

The training program was in 
connection with a government 
road building project in India. 
Young natives were enlisted from 
submarginal lands known as 
“famine areas,’ and trained to 
handle and work with machinery 
so that they could earn a living. 
The project was inaugurated in 
1939; four groups had completed 
the training program by January, 
1942. Each group was made up 
of over 1,300 young natives, and 


IN TRAINING CLASSES LIKE THESE Caterpillar-produced films are used 


to aid in technical instruction; shorten training time. 
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“THE WAR AGAINST WASTE” shows 
salvage possibilities to Caterpillar em- 
ployees and increases the effectiveness 
of the plant salvage programs, 


received training for a period of 
ten weeks at Lahore, India. 


The program was confronted 
at the outset by two apparently 
unsurmountable obstacles, 
namely, language difficulty and 
an absolute lack of background 
on the part of the natives for un- 
derstanding what it was all 
about. Five Indian languages— 
Hindustani, Urdo, Roman Urdo, 
Tamille, Madrasi—had to be 
used for instructing each group. 
The language obstacle was over- 
come by having trained natives 
explain pictures as they were 
projected on the screen. Back- 
ground for specific training was 
presented by a large number of 
motion pictures, showing tractors 
at work in all kinds of situations 
and what they were used for in 
different fields of work. This 
background was given during 
the first two weeks, the “break- 
ing in period,” while the pupils 
were learning to wear shoes and 
to follow orders. 

Filmstrips and motion pictures, 
produced by the Caterpillar 
Tractor Company were used for 
the specific training part of the 
program. The pictures were pro- 
jected in large tents at various 
times during the day as well as 
in the evening. Specific training 
material was presented in small 





units and carefully coordinated, 
step by step, with actual prac- 
tice. 

The natives made excellent 
progress throughout the entire 
training program. Their ready 
response to the early technical 
phases of the work showed that 
the motion pictures were very 
effective in overcoming language 
barriers and in providing back- 
ground information. Their inter- 
est, enthusiasm and progress in 
mastering the more difficult parts 
of the training showed that vis- 
ual aids were also effective for 
presenting detailed material. The 
native interest and enthusiasm in 
the work paved the way for a 
lasting spirit of cooperation and 
good will toward those in charge 
of the program. Evidence of last- 
ing loyalty and good will was 
demonstrated when native con- 
struction crews accepted only 
American equipment; they re- 
fused to operate or to work 
around European tractors that 
had been loaned for use without 
charge. 

The proper use of visual aids 
made this difficult training pro- 
gram a success. Results obtained 
from training over 5,000 natives 
showed that visual aids were 
effective in overcoming language 
barriers, for providing back- 
ground information that was en- 
tirely foreign to the individual, 
for presenting detailed material, 
and for sustaining interest and 
enthusiasm for the work. Prod- 
ucts that resulted from the suc- 
cessful training included a num- 
ber of well-constructed high- 
ways, increased agricultural 
production, higher incomes by 
the trained natives working on 
these projects, and a lasting 
spirit of cooperation and good 
will for America. 


Not only films, but competent instructors assure well-balanced training. 
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New Workers Pour Into War Plants and Personnel Problems Multiply— 


Visual Aids Improve Employee Relations 


A THOMPSON PRODUCTS FILM 


SETS A GOOD EXAMPLE FOR THE 


NATION'S WAR PLANTS FACING INCREASED PERSONNEL PROBLEMS 


% ABOUT THE TIME Mr. Schick- 
elgruber was beating his chest 
and screaming that his last ter- 
ritorial ambition in Europe was 
the Polish corridor, some fifteen 
hundred men, employed by 
Thompson Products, Inc., were 
turning out a large percentage of 
the automotive and aircraft 
valves needed in this and sev- 
enty-three foreign countries. 

Those fifteen hundred men 
were part of a smooth-function- 
ing organization. They were care- 
fully selected, well trained, seri- 
ous, competent workmen. They 
understood its policies, its rules, 
its objectives, and they appreci- 
ated their jobs. The company, in 
turn, knew its men, returned 
their loyalty and made every at- 
tempt to keep a happy and har- 
monious working force. 

Some three years later, when 
Mr. Schnickelgruber slipped on 
the icy pavements of the road to 
Moscow, the Thompson organi- 
zation exceeded ten thousand 
workers. And the expansion was 
just getting under way. 

That same story of expansion 
is true, to a greater or lesser de- 
gree, of practically every indus- 


‘The Thompson. 
Organization 
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trial plant in the nation. Every- 
where, it brings up problems of 
personne! relations that have an 
immediate and direct bearing 
upon production. 


They're All Different 


Anyone who has been behind 
the scenes in a war plant has his 
own set of case histories on the 
attitude of workers within the 
plant, each illustrating a differ- 
ent headache for the personnel 
manager. They run rather true 
to form. There is the former soda- 
jerker, now running a drill press 
at fifty dollars a week, who feels 
that he’s underpaid; the manage- 
ment’s pocketing all the profits 
and he’s doing all the work. He 
doesn't hesitate to tell everyone 
else about it either. 

There’s old John Smith who 
spent the greater part of his life 
developing his skill (oftentimes 
it's almost artistry) on a turret 
lathe. On the next machine the 
operator is a young fellow just 
out of the training school who's 
making almost as much money 
as he is. The company asks old 
John to pass along the hard- 
earned know-how, but human 


So a 5-reel motion picture was produced to 
tell about the plant 













Thompson men work as a team, have confi- 
dence in themselves, each other, and their 
company 


* 
& 


A labor-management conference, 


question has come up 


nature tells him just the opposite. 

There's the fellow on the pre- 
cision grinder who has a brother 
at the front, working next to the 
guy who got himself a defense 
job to avoid the draft. 

Then there’s always the fellow 
with the inside dope straight 
from the management. As soon 
as the war's over the plant's go- 
ing to shut down for six months 

. on that last government or- 
der the company made three 
hundred and fifty per cent profit 
. . . the plant down the street is 
paying ten cents an hour more 
for the same kind of work. ... 

With the expansion came a de- 
mand for foremen, but the sup- 
ply quickly ran out. Ordinary 
good workmen had to be placed 
in charge of entire departments, 
although they had had little ex- 
perience in handling men. The 
situation was further aggravated 
by the fact that many of the men 
had never worked in a factory 
before. 

To add to the difficulties, war 
plants are particularly suscepti- 
ble to the hysteria of the times. 
Rumors spread, gossip grows; a 
minor incident in the morning 





- . and to help employees understand their 
place in the war effort 


4 





can become a major catastrophe 
by noon. 

In a war plant or anywhere 
else a man’s job is the greater 
part of his life. Unless a work- 
man can begin his day with rea- 
sonable peace of mind regard- 
ing his job and working condi- 
tions he will be a poor workman 
and the results will show on the 
production record. But, under the 
terrific pressure of war-time con- 
ditions, in the face of war-time 
expansion, how can industrial 
management maintain a happy 
and harmonious working force? 


Getting Understanding 


Obviously there is no cure-all, 
no magic formula that will bring 
the workers singing to their jobs 
in the morning and send them 
tripping gaily out at night. But 
there is a method of promoting 
better understanding between 
men and management —an un- 
derstanding that pays rich divi- 
dends in morale and therefore in 
production. The method has been 
tried and is being proven in the 
vast Thompson Products organi- 
zation. 

Every Thompson worker, new 
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The interviewer seeks to determine work 


applicant is best suited to perform. 
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Arguments and differences of opinion o* 
with us from the day we are born... 








and old, is shown the Escar-pro- 
duced picture entitled Men, Man- 
agement, Production. Because it 
is doing a remarkable job of per- 
sonnel relations for a typical war 
plant, this five-reel film may 
have opened an entirely new 
field of service for the motion 
picture industry. It is evident 
from the widespread interest 
shown in the Thompson picture 
that the idea of using motion pic- 
tures is appealing to the men 
who are faced with the personnel 
problems of over-expanded in- 
dustry. Men, Management, Pro- 
duction offers, at least, a suc- 
cessful pattern that can be 
followed in any industry. 


Audience Attitudes 


The first and the greatest prob- 
lem we have to face in getting 
the picture on paper was the at- 
titude of the people who would 
see it. Unless we could convince 
our audience at the outset that 
this was a genuine, honest at- 
tempt to help each individual to 
acclimate himself to a new job 
and a new company, the picture 
would be something less than 
worthless. We had to assume a 
negative attitude on the part of 
the audience before the picture 
hit the screen. After all, the man- 
agement had paid for it, manage- 
ment would be doing the talking. 
A single scene that smacked of 
insincerity, or propaganda would 
instantly kill the picture and we 
had to assume that everyone 
who saw the picture would be 
looking for that scene. 

Also, the picture was to be 
shown to every employee in the 





New employees are enrolled in the company 
ning school 





A plont argument reaches the desk of Ray S. 
vingstone, personnel manager, to be settled 


After the classroom, 
in on the job by their foreman 





plant, not only the newcomers. 
That meant that every scene and 
every attitude had to be authen- 
tic. Otherwise it would again do 
more harm than good. 

There were iurther complica- 
tions; one plant was a sparkling, 
new, attractive place to work, the 
other was older, without ultra- 
modern cafeterias, locker rooms 
and working floors of the other. 
Where should the picture be 
shot? 

How much should the war 
enter into it? Should we make a 
picture that would be entirely 
useless when the emergency was 
over, should we make it so that 
it could be re-edited later, should 
we include current events that 
would make the picture very 
strong at the moment, but which 
would definitely date it? 

There were dozens of consid- 
erations suchas that. Fortunately, 
however, the Director of Person- 
nel of the Thompson organiza- 
tion had already made many of 
those decisions. He had also 
worked out his ideas of the vari- 
ous appeals the picture should 
make. It was our job to interpret 
his thoughts in terms of the mo- 
tion picture. Ray S. Livingstone, 
the Chief Personnel Executive of 
the Thompson organization is 
recognized throughout American 
industry as one of the outstand- 
ing men in the field. We had the 
benefit of his experience from 
the beginning. 

Consider yourself starting a 
new job. You don’t know very 
much about the company you're 
going to work for; you know 
nothing of the men and women 








Personnel supervisors listen to the troubles 
of employees, help out where they can 


new men are broken 


with whom you'll be working. 
You know the job you've been 
hired to do and what it pays. 
That's about all you do know. 


4 Major Questions 


There are four major questions 
anyone starting a new job wants 
answered. First is stability: Will 
the job last? Second is advance- 
ment; will the job lead to a bet- 
ter one? The third is security; 
will the management recognize 
and show appreciation of good 
work? The fourth is importance; 
is the job necessary, is it vital to 
the functioning of the organiza- 
tion? 

There are many other consid- 
erations, of course, but if we 
could answer those questions to 
the satisfaction of everyone we 
would have accomplished our 
purpose. The answers provided 
a theme that runs through the 
picture. 

After the main titles we got 
down to the business at hand, 
namely, the war. We made the 
point directly and simply that 
unless the war is won the free 
American worker will become 
no better than a slave. The ap- 
peal was not entirely to patriot- 
ism, it was also to selfishness. 

The next consideration was to 
impress the Thompson worker 
with the importance of his job in 
the war. The scene is an aircraft 
engine repair shop, mechanics 
are overhauling an engine. They 
“mike” the valves and find them 
suitable for further service, de- 
pendable enough to bet a pilot's 
life on them. When it becomes 
necessary to replace a valve they 





Thompson old-timers pass along the ‘know- 


Piant protection officers have more to do 
than look at identification badges 


can take one out of a Thompson 
carton and put in the engine with- 
out further consideration, sim- 
ply because it is a Thompson 
valve. That confidence in Thomp- 
son products extends around the 
world, wherever American en- 
gines are guarding American 
freedom. Now, what accounts for 
this universal confidence in 
Thompson products? It isn’t the 
plants; they're only steel and 
stone. It isn’t the machinery, 
every plant has that. No, it’s the 
men who do the work, the 
Thompson employees. The film 
depicts a typical Thompson 
worker, at home, at work and at 
leisure. The man was selected at 
random from the shop floor. 

By means of simple animation 
we covered the subject of job 
stability, showing the company’s 
position before the war and at 
present. We admitted frankly 
that after the war the company 
may be left with a surplus of 
manpower, but we showed the 
efforts, particularly in engineer- 
ing and research, which were 
being made to prepare for that 
day. 


Summarized Review 


Further introductory material 
summarized most of the things 
we were going to cover in the 
picture, according to the tested 
formula of ‘tell ‘em what you're 
going to tell ‘em; tell ‘em; tell 
‘em what you told ‘em.” 

In the employment office a 
young man approaches the in- 
terviewer. He is accepted and 
given an application blank. One 
(PLEASE 
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Time studies are taken on all produc- 
tive jobs 


The Thompson Aircraft Production Plant 








12 sLIDEFILM TRAINING PROGRAMS 


Number Three of the Industrial Index series; sources of all films listed below (and many others) are available to 
training classes, etc., in a low-cost card file set; write for details and sources on your school or company letterhead. 





Take Care of Yourself (Industrial Health) 


93-trame sound slidefilm; screening time 16 minutes. 


Scope: Dramatization of the importance of common sense in 
health matters. An industrial physician and nurse explain to 
a worker how to keep his health by observing a few simple 
rules on food, sleep, exercise, recreation, mental attitude, 
etc. The importance of industrial health programs cannot 
be underestimated in this war production era. 


Good Teaching Series (Vocational Slidefilms) 

9 slidetilms, 8 with sound; | silent. 
Scope: The following subjects are covered in this basic 
vocational training series: 1. The Teacher; 2. Some Prin- 
ciples of Teaching; 3. | Want to Learn; 4. The Lesson Plan; 
5. Make Your Chalk Talk; 6. Teaching a Vocation; 7. Shop 
Teaching; 8. Designing Examinations (Part I); 9. Designing 
Examinations (Part II). 





Bench Work Kit-Set* 


10 35mm. silent filmstrips in carrying case. 


Scope: The following titles are included in this series: 
1. Tools; 2. Hand and Power Hack Saws; 3. Drills and Drill- 
ing; 4. Reaming, Tapping and Threading; 5. Finishing Rough 
Castings; 6. Scraping; 7. Rivets and Riveting; 8. Layout Tools 
and Measuring Instruments; 9. Layout Work (Part I); and 
10. Layout Work (Part 11). Complete with photographs, 


charts, diagrams, cross-sections, etc. 


Basic Electricity Kit-Set 
12 educational slidefilms (silent) in carrying case. 


Scope: Titles include: 1. Magnetism; 2. Static Electricity; 
3. Current Electricity; 4. The Electric Cell; 5. The Storage 
Battery; 6. Electromagnetism; 7. The Generator; 8. Alternat- 
ing Current; 9. Electric Motors; 10. Electric Meters; 11. Appli- 
cations; 12. Applications. 837 illustrations, including photo- 
graphs, cross-sections, drawings, diagrams—al]l with ex- 
planatory text and captions. 





Basic Aircraft Metal Skills Kit-Set 


1] 35mm. silent filmstrips in carrying case. 

Scope: Included in this complete educational series are the 
following titles: 1. Slotted Anchor Plate; 2. Internally Thread- 
ing a Plate; 3. Making a Stud; 4. Extracting a Broken Stud; 
5. Hinge Fitting; 6. Grinding and Sharpening; 7. Meking and 
Drilling Riveted Patch; 8. Hand and Pneumatic Riveting; 
9. Removing Rivets; 10. Flanged Parts-Tray (Part I); and 
Flanged Parts-Tray (Part II). Complete with manual. 


The Eyes Have It 

35mm. sound slidefilm. 
Scope: A graphic, direct case history survey of eye acci- 
dents in industry; produced with the cooperation of an out- 
standing expert in averting eye accidents; also shows cases 
of accidents which might have cost the loss of sight if gog- 
gles had not been worn. Harry Guilbert of the Pullman Com- 
pany was the cooperating authority. 





Introduction to Machining (Kit-Set) 


16 silent filmstrips complete with carrying case. 

Scope; Titles include: 1. The Machinist; 2. Machine Tools; 
3. Machine Technique (Part I); 4. Machine Technique (Part II); 
5. Measurements and Measuring (Part I); 6. Measurements 
and Measuring (Part II); 7. Drill Presses (Part I); 8. Drill 
Presses (Part II); 9. Grinding Machines; 10. Lathes (Part 1); 
11. Lathes (Part II); 12. Milling Machines; 13. Shapers; 14. 
Planers; 15. Specialized Machines (Turret Lathes; 16. Other 
Specialized Machines. 


Oxyacetylene Welding Series (Kit-Set) 

15 silent filmstrips, complete with carrying case. 
Scope: Titles include: 1. Introduction to Welding; 2. Setting 
Up and Lighting the Welding Torch; 3. Welding Flat Rip- 
ples; 4. Flat Butt Welds; 5. Fillet Welds—Steel; 6. Vertical 
Welds—-Steel; 7. Tube Welds—Steel; 8. Cluster Welds; 9. 
Oxyacetylene Cutting; 10. Welding Stainless Steel; 11. Braz- 
ing and Silver Soldering; 12. Welding Aluminum Flat 
Sheets; 13. Welding Aluminum Tubes wit! Sheets; 14. Fuel 
and Oil Tank Repairs; 15. Qualification Test for Welders. 





Aircraft Slidefilms (Series of Lessons) 

21 silent 35mm. filmstrips for educational classes (pre-flight) 
Scope: The following titles are available: Historical; Con- 
struction; Engines; Instruments; Propellers; Lighter Than Air; 
Land Planes; Seaplanes; Air Chutes; Maintenance; Auto- 
gyros; Gliders and Light Planes; Aerial Photography; Aircraft 
Industries; Famous Flights; Army Aircraft; Navy Aircraft; 
Radio; Accessories; Special Equipment; Aircraft Schools. 
Low-Cost filmstrips complete with manuals. 


Supervisory Relations Series 

Sound-Slidefilms, in six parts, for foreman training. 
Scope: This expertly produced series presents the fore- 
man's principle problems: Part I: The Foreman as a Man- 
ager; Part II; The Foreman as a Leader; Part III: The Fore- 
man as a Teacher; Part IV: Letting Men Know; Part V: Proper 
Use of the Reprimand; Part VI. Handling Grievances. Pro- 
duced with the cooperation and consultation of the National 
Association of Manufacturers. 





Industrial Safety Slidefilms 
Approximately 15 sound slidefilms; (restricted). 


Scope: Produced under the auspices of a national safety 
organization, the following titles are available, with certain 
restrictions, for aid in plant safety programs. 


The Fall Guy No Use Skidding Fire 

Defensive Driving Safe All Around Rules for Tools 

Invisible Red Ink Open for Infection If it Happens 
Safety for Defense Are Your Feet Killing You? 


Handle with Care 
Grime Doesn't Pay 


Minute Men 
Pilots of the Highway 


Aircraft Production Series 


18 slidefilms for pre-employment, induction and upgrading train- 
ing in aircraft production plants. 


Scope: Titles include: Engineer's Relation to Production; 
Engineers Relation to Assembly; Riveting; Blueprint Reading; 
Gas Welding; Arc Welding; Resistance Welding; Jigs and 
Fixtures; Fabrication Methods; Assembly Methods; Forming 
Machines; Cutting Machines; Lathes; Mills; Heat Treatment 
of Aluminum Alloys; Processings; Safety; The Component 
Parts of an Airplane. 


*The title ‘‘Kit-Set’ is copyrighted by the sponsors. 





The following subjects are now also completed for review and mailing to Industrial Index subscribers: Airplane Riveting, America First in the Air; Behind the Scenes in the Machine Age; 
Beating Time; Catalysis; Dangerous Dusts; Defense for America; Inside of Arc Welding; Lenses; Motion Study Economy; Parachutes for Study; Punch Press Safety With Increased Production; 
Spark Plugs in Aviation; Study of Milling and Broaching; Study of Planing Operations; Study of Punch Press Operation; Women in Defense; Wright Builds for Air Supremacy; Heat and 
Its Control; Fluid Highway Control; Building a Tank; Orthographic Projection; Airplane Sheet Metal Work. 

~ 
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Visual Aids to Victory * 
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Number Fire 7 


SABISIECTS 


UM available on 
SE mm. Sound-on-tilm 


LOW COST: 


5 ON PRECISION MEASUREMENT 
1. The Steel Rule 

2. The Micrometer 

3. Fixed Gages 

4. Vernier Scale 

5. Height Gages and Standard Indicators 


7 ON THE ENGINE LATHE 


1, Rough Turning Between Centers 
2. Turning Work of 2 Diameters 
3. Cutting a Taper with the Compound Rest 
and With the Taper Attachment 
4. Drilling, Boring and Reaming Work Held 
in Chuck 
5. Cutting an External National Fine Thread 
6. Turning a Taper With the Tailstock Set Over 
7. Cutting an External Acme Thread 


5 ON THE MILLING MACHINE 


1. The Milling Machine 

2. Cutting Keyways 

3. Straddle and Surface Milling to Close 
Tolerances 

4. Straddle Milling 

5. Plain indexing and Cutting o Spur Gear 


3 ON THE VERTICAL BORING MILL 

1. Rough Facing, Turning and Drilling on a 
Vertical Turret Lathe 

2. Rough Facing and Boring and Turning a 
Shoulder on a Vertical Turret Lathe 

3. Facing, Turning, Boring, Grooving, Chamfer- 
ing on a Vertical Turret Lathe Us ng 2 Heads 


2 ON THE RADIAL DRILL 


1. gg and Tapping a Cast Stee! Valve 


2. Drilling and Spot Facing a Cast Iron 
Valve y 


1 ON THE SENSITIVE DRILL 


1. Drilling a Hole in a Pin 


2 ON THE VERTICAL DRILL 


1. Locating Holes, Drilling and Tapping in 
Cast tron 

2. Countersinking, Counterboring, and Spot 
Facing 


8 ON BENCH WORK 


1. Centering Small Stock 

2. Laying Out Small Castings 

3. Fundamentals of Filing 

4. Threading with the Use of Taps and Dies 
5. Scraping Flat Surfaces 

6. Fitting and Scraping Small Bearings 

7. Reaming with Straight Hand Reamers 

8. Reaming with Taper Hand Reamers 


3 ON THE SHAPER 

1. Cutting a Keyway on End of a Finished Shaft 
2. Machining a Rectangular Cast tron Block 

3. Machining a Tool Steel V Block 

2 ON SINGLE POINT CUTTING TOOLS 
1. Fundamentals of Side Cutting Tools 

2. Fundamentals of End Cutting Tools 


TO SUBJECTS ON SHIPBUILDING! 
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MACHINE SHOP WORK 


used to boost production everywhere! 


ALL OVER THE COUNTRY. . 
plants... 
chine shop “know how” 





OFFICE OF EDUCATION’S 
MOTION PICTURES 


that help to reach 





. in leading aircraft plants .. 
in machine gun factories. . 


.in tank and jeep 


.in railroad yards ...wherever ma- 


is worth its weight in diamonds... U. S. OFFICE 


OF EDUCATION motion pictures are used today! 


They’re getting enthusiastic comment: 
boost worker morale.” “ 


tion.” “ 


Best we've ever seen.” 


“They cut scrap losses.” 
Really cut training time.” 


“They 
“Help speed-up produc- 


“Couldn’t do without them.” “Send five ad- 


ditional sets.” 


These films are helping to train workers faster. . 


. and train them bet- 


ter. They are doing a job. They can help you get your job done faster! They’re 
all available in 16 mm. Sound-On-Film. They’re all Low IN Cost, to give 
them the widest possible use. Put them to work in your organization NOW! 
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FREE! Catalogue describing each film in detail. Also pamphlet 
Is SHORT,” 


, TIME 
telling how these films are getting results on production lines 


and in vocational schools. Send coupon now! 


THE 
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* Firm Propucts are entering in- 
creasingly into the industrial war 
effort. 


cal purposes, is being increasingly 


The X-ray, famous for medi- 


used in radiographing metals where 
dependability and safety are para- 
mount, especially in the manufac 
ture of airplanes. 

Military 


power, 


authorities predict the 
speed, and superiority of 
American aircraft will have a direct 
bearing on the outcome of the war. 
As planes go into action, at all 
altitudes and speeds, they may be 
subjected alternatively to intense 
heat and cold, and violent stresses. 
Any defect may cause failure. 
X-ray examination of castings and 
motor parts is being extensively 
used during the process of manu- 
facture to detect any possible de 
fects. 
Films, intensifying screens, and 
procsesing solutions have bee n de- 
veloped particularly for metallic 
radiography. As a medium of in- 
safety, the X-ray is re- 


garded as so vital that radiographic 


spection for 
inspection of welds has been in- 
corporated into code requirements 
for welded pressure vessels, such 
as boilers. 

By use of radiography, the Army 
and Navy are able to reject de- 
fective castings before expensive 
machining has been done, and at 
the same time lessen the likelihood 
of failure in the field of gun 
mountings and other vital equip- 
flaws not 


ment due to material 


visible on the surface. In various 
foundry operations where the great- 
est care and constant testing are 
X-ray has been 
X-ray, in the 
expert, 


necessary, the 
widely used. The 
hands of an means the 
utmost safety and efficiency. 
While such use of film makes for 
industrial efficiency, microfilm is 
another in- 
extended field. Tiny re- 


being employed in 
creasingly 
productions of invaluable draw- 
ings, documents and records are 
being made to safeguard against 
any loss by sabotage, bombing, fire 
or theft. Likewise, 
raphy duplicates maps, charts, and 


blueprints. 


micro-photog- 


The war requires the government 
to safeguard vast quantities of data. 
The building of 


resulted in the preparation of mil 


great army has 


lions of separate records. The 
storage space necessary for micro- 
film is only about two percent of 
that required for the original 


papers. Facilities for micro-pho- 
tography are readily available and 
inexpensive. The records can be 
refined periodically and kept up 
to date. 


Photographing of soldier's mail 


is a recent highly interesting use of 
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REVIEW OF 


FILM, X-RAY AND 





MICROFILM TN WARTIME 


WARTIME 
OTHER FILM PRODUCTS | 


USES OF MICRO- | 








microfilm. The films are ferried by 


air across the ocean, eliminating 
the dangers of sea transport, and 
the weight of the original letters. 
to original size photographyically 
The films then are enlarged back 
and the prints delivered to the 
proper party. 

Highly specialized aerial films 
have been developed to photograph 
troop movements and ground for- 
mation from thousands of feet in 
the air. The minute details on the 
films are enlarged to visible size 
and the information read from them 
form the basis for military action. 

Films are now used to train our 
airmen in machine gun accuracy. 
Special attached to 
training planes and operate in such 
a way that the results of the flight 


cameras are 





In the past few months, we've 
been busy turning out of a score 
of motion pictures and slide films 
for the Office of Education and 
Bureau of Aeronautics, 
Navy. 
quickly in these fields is proof 
good production depends on more 4 
than just top equipment. It needs Ge 
the “know how”—ability to seize 
upon facts for photographic pre- 
sentation. 
years, we’ve been called on to 
produce motion pictures on nearly 
every conceivable product—from 
rugged farm equipment to dainty 
cosmetics. 
within this range. Let’s discuss it, 
without obligation. 


can be studied by the aviators and 
errors speedily corrected. 

Camouflage detection has been 
greatly aided by the development 
of special films. Many an enemy 
position that is considered invisible 
will be revealed through the me- 
dium of these films. 

Medical X-ray in the war as- 
sumes a new Hospitals 
finest equipment 
The examination of re- 
cruits includes X-ray studies of the 
men who are entering the armed 
forces. There will be X-ray records 


importance. 
must have the 
possible. 


kept of them as they were when 
they entered the service and further 
such records probably made when 
they are discharged after the em- 
ergency is over. 

(CONTINUED ON PAGE 3 
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RAY-BELL FILMS, Inc. 


2269 FORD PARKWAY 


SAINT PAUL, MINN. 





Air Raid Warden Films 

* Four constitute the 
basic material in an 8-hour train- 
ing program for air raid wardens 
program, films, records, 
announced. The entire 
manual, and specific suggestions on 
conducting 


slidefilms 


leader's 
recently 


sound 
written and pro- 
duced by Sarra, Inc. with the co- 
operation of the Office of Civilian 
Defense in Washington. 


meetings with 
slidefilms. was 


Distribution of the new program 
has been undertaken by the Ameri- 
can Legian. The legion underwrote 
the printing and mailing of a de- 
scriptive circular and _ broadside, 
prepared by Sarra, Inc. which has 
been sent to approximately 12,000 
Legion Posts. 

Nearly 2,000 of these Air Raid 
Warden “kits” have already been 
sold to Legion Posts, manufactur- 
ers and local civilian defense coun- 
cils. In hundreds of communities, 
the films have been used as re- 
training for wardens who had al- 
ready taken the O. C. D. prescribed 
course and received their insignia. 

The Chicago Defense Council has 
also purchased thirty sets which are 
now being used in this re-training 
program. 

DeVry Announces New 

16MM Film Catalog 

@ Users of 16 mm. sound and silent 
educational films should welcome 
this opportunity to obtain, free, the 
new, neatly printed, richly bound, 
DeVry Educational Film Catalog. 

Hundreds and hundreds of evalu 
ated films available at moderate 
rental prices from the up-to-date 
DeVry Film Library are listed, de 
scribed and illustrated. 

Films are classified as to sub- 
ject; Geography, History, Science. 
Nature Study, Health, Safety, 
Music, Literature, Vocational Train- 
ing, etc. Alphabetical index makes 
selections easy. Teachers’ Lesson 
Plans furnished with all educational 
films. 

Many of the 16mm. subjects 
listed can be rented for as low as 
$1.00 per reel. This catalog is free 
to users of educational films—25c 
to others. For your copy, write to 
DeVry Films and _ Laboratories 
1111 Armitage Avenue, Chicago, I!! 


Visualizing War Industry 

















KEEP MORALE AT 


PEAK PRODUCTION PITCH 


with these New “Films That Fight 


for Freedom” 








THIS WAS MODERN POLAND 
10-minute sound film showing steel mills, mines, 
harbors, factories, farms—and cultural life of 
ancient people in new republic. War material 
makes up about 20% of film, correctly related 
to economic and historic phases. 


LIBERIA—AFRICA'S ONLY NEGRO REPUBLIC 
New 10-minute sound film. showing people, 
industries, products, schools, transportation 
—primitive and civilized phases. 

THE REAL HAWAII and PUERTO RICO 
Two 10-minute sound films—in color or black- 
and-white. Economic and social approach to 
islands’ life and defense. 








ALSO AVAILABLE 


MIDWAY-CORAL SEA 
BATTLES 
Latest war news re- 
lease. Thrilling actual 
combat photography 
of our naval and air 
forces inaction against 

the Japs. 
















gb latest releases from the B&H 
Filmosound Library will keep the 
morale of your organization “flying 
high.” They're timely, thrilling, in- 
spirational! They tell the story of the 
world today—in the American way! 
Many of these stirring films are exclu- 
sive releases .. . all are powerful— 
vitally important! 

Let us recommend the films which 















FILMOSOUND COMPACT UTILITY 


Ideal for commercial users of 
16mm. sound films. 








MEXICO MARCHES > 
16-minute film tribute to 
our fighting ally, Mexico. 
Powerful combination of 
artistic Russian-made pic- 
tures with modern material 
supplied by Mexican Gov- 
ernment, makes brand-new 
setting also for feature length 
“Mexican Symphony.” 


TARGET FOR TONIGHT 

Stirring 50-minute documentary of bomb raid 
on German target. Just completed major the- 
atrical run. Other British documentary films 
also obtainable through Filmosound Library. 


CIVILIAN DEFENSE FILMS 
The best of those produced by private and 
government sources. 


Let us mail you, free, a complete list of all available new films—as well as 


the latest s | t to F 


cil d rental catal 





Pr 






gs. Fill out and mail coupon. 


PRECISION-MADE BY 


BELL & HOWELL 






Number Five 


will most effectively boost the morale 
of your employees—and keep produc- 
tion at top speed. 

The extensive B&H Filmosound 
Library offers the finest professionally 
made sound films on a wide range of 
subjects. The offerings reviewed be- 
low are typical of thousands available. 
Use the coupon to request complete 
information and our experts’ advice. 





Bell & Howell Company, Chicago; New York; Holly- 
wood; Washington, D. C.; London. Established 1907. 
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BELL & HOWELL COMPANY 

1808 Larchmont Ave., Chicago, III. 

Without obligation, please send me, free: 

( ) Films That Fight for Freedom; 

( ) Filmosound Library Catalog Supplement 1942-A. 
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CONSERVE Gling SPACE 


With microritms aad the 


MICROFILM 


READER 


Microfilms, which condense 30 or more blueprints, 





drawings, or other production data into a strip of 
35 mm. film, are not only saving valuable filing space 
in industrial plants, but are making irreplaceable mate- 
rial instantly available wherever needed along the pro- 
duction or assembly line. 

The SVE Microfilm Reader provides, at low cost, a 
convenient method of studying these microfilms. It 
magnifies the reading matter twelve times and has many 
outstanding advantages. It shows either perforated or 
non-perforated 35 mm. film. It accommodates text laid 
down in any direction. It can 
be used under ordinary light 
conditions. Write Dept. 9B 
for literature! 


ENTIRELY PORTABLE 


Dimensions—i6" high, !4° wide, 10" 
deep. 


Weight—aepproximately 20 /bs. 


SVE Microfilm Reader can easily be 
carried from place to place throughout 
your factory. 


SOCIETY 





FOR VISUAL €DUCATION INC 


CHICAGO - ILLINOIS 


100 €AST OHIO STREET 





MICROFILMS YEW WAR USES 


CONTINUED FROM PAGE 306 

While the film manufacturing in- 
dustry thus provides the tools to 
meet the new requirements of a 
nation at war in industrial and 
medical fields, its use for the well- 
known purpose of motion pictures 
also has a part of the emergency. 

Visual instruction by means of 
motion pictures is at a new high 
Great quantities of materials are 
being shipped abroad. It has been 
found that time is saved and effi- 
ciency helped by taking motien pic- 
tures here of the proper way to 
assemble material. All the work- 
men in a far away place has to do 
is to follow the film passing before 
his eyes. Officers in the armed 
forces have found that motion pic- 
tures of how to carry out an opera- 
tion, when shown to raw recruits. 
so familiarizes them with the de- 
tails of what is necessary that when 
once in the field the time of instruc- 
tion is cut down materially. 

Air raid precautions, how to 
handle incendiary bombs, and the 
proper procedures to follow in 
various types of crises can all be 
taught to soldiers, sailors, and the 
civilian population by means of 
the motion picture. It is a new 
era for the use of film products. 


Microfilm in War Plants 

* In addition to the many uses 
already described, microfilm has an 
even greater role in war industry. 
Here the thousands of square feet 
of blueprints required for complex 
modern war material can be con- 
densed to a brief length of 35 mm 
microfilm-strip. A single master 
set of blueprints is then easily made 
available to far-flung suppliers, to 
engineers and draftsmen and to 
sub-contractors. 

The protection thus afforded the 
priceless master prints is matched 
by the tremendous convenience and 
the extreme clarity afforded by the 
projected filmstrip. Simple readers 
such as those now manufactured in 
quantity by the Society for Visual 
Education, Inc., Spencer Lens Com- 
pany. etc., can be placed in each 
ofice. Filing space, now at a prem- 
ium in crowded war plants, is re- 
duced to a small cabinet in which 
hundreds of subjects can be kept. 


EASTMAN KODAK GETS ARMY- 


NAVY PRODUCTION award. in this 
glimpse of the nublic ceremony, Kodak's 
president accepts the award on behaif 
of the Company's 


workers. 








At a recent Civilian Defense class ses. 
sion in Chicago, W. F. Kruse, director 
of Bell & Howell's Filmosound Library, 
does his bit for the war effort with a 
showing of “Emergency First Aid.” 


Filmsound's Morale List 

® There are no less than ten dis- 
tinct fields in which 16mm motion 
pictures are aiding in the defense 
eort, according to an atractive red- 
white-and-blue illustrated broadside 
just issued by Bell & Howell's 
Filmosound Library. 

War reports by American and 
United Nations cameramen, civilian 
defense, democratic principles, avi- 
ation, industrial training, emerg- 
ency first aid, victory gardening. 
life of friendly neighbors, religion. 
general education—and morale- 
building recreation—are the head- 
ings, and outstanding new films are 
listed under each. 

Copies of the Films That Fight 
for Freedom folder can be obtain- 
ed free by writing Bell & Howell, 
Filmosound Library, 1801 Larch 


mont Avenue. Chicago. 


Delivery Status of Screens 

* Contrary to the belief of many 
schools and industrial users of pro- 
jection equipment, that Projectior 
Screens in metal housings are no 
longer available. the Radiant Manu- 
facturing Company, Chicago, manu- 
facturers of Radiant “Hy-Flect™ 
Projection Screens, announce that 
they will be able to supply tripod. 
wall and ceiling type screens in al! 
sizes from 30 in. x 40 in. to 14 ft. 
x 14 ft.. for immediate delivery. 


Washington in Wartime 

® Timely as today’s newspaper 
headlines is Castle Films’ latest 
16mm (sound or silent) movie re- 
lease, Washington in Wartime. With 
the nation’s interest focused so con- 
tinually on our Capital, and under- 
standing of the problems there so 
vital, this movie is regarded as 4 
very important morale builder in 
these days of uncertainty. 

The picture is a stirring. up-to- 
the-minute record of action in the 
city where the destiny of free men 
is now being shaped. Workers in 
the War Agencies are seen in al! 
their thousands. Intimate meetings 
with the War leaders whose ever) 
decision is so important to the ec 
duct of the war and to our da 


life. 
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ECONDARY schools everywhere are teaching 

Pre-FLIGHT AERONAUTICS to help expedite 
the task of supplying the thousands of trained 
pilots needed by our Armed forces. Such a pro- 
gram calls for a comprehensive and interesting 
presentation of the subjects. 

To facilitate the planning and instruction in 
these subjects, available materials have been de- 
veloped by the U. S. Office of Education, the 


Teach 
ONAUTICS 


In addition, there has been produced by this 
organization a Kit-set of 24 slidefilms (based on 
the official ground school material of the Civilian 
Pilot Training Program and checked and approved 
by the Civilian Pilot Training Service of the 
Civil Aeronautics Administration) to help the 
teacher of Pre-FLIGHT AERONAUTICS present 


the subject. These slidefilms ere in use by hun- 


dreds of schools. In the 24 slidefilms there are 
Civilian Aeronautics Administration and others. 1,742 individual pictures - - - 


The Pre-FLIGHT AERONAUTICS Slidefilms 

Kit 1 Kit I 7. Fuel and Feed 
Men and Wings Lift and Drag arburetion Principles— ~ 
History of Fiight The Airfo 9! Pictures 78 Pic 
SE Py 7 ures 8. Airplane ignition 
Forces gnition Principles 
aft Wings 
5S Pictures 88 Pictures 
Aircraft Regulation Stability 
Sovernment Rules Static 


cures 
. Ale Pilotage 
Maps and Charts 
63 Pictures 116 Pictures 
9. Engine Instruments Dead Reckoning 
Principles and Purposes Planning a Course 
atic and Dynam 44 Pictures 78 Pictures 
s 67 Pictures 10. Parachutes . Airway Aids 
Plane Performance ~Sre End Use 


- - yiatior Etect of Loadine <P ure 


Today's ‘Wings Wing } 
Aviation Today- Aircr 





The Pilot 
. 4 SI Pictures 
een eee , . Traffic 
Air 


D TRAININ' . 2 


62 Picture 
Radio and Control 
Kad . Aviat 


2 Pictures Kit tit . Flight Instruments 
Check and Double Check |. The Air Ocean Principles and Use 
atic Rules Safe Plane Operation Bas Meteorology— 2 Pictures 

82 Pictures Pilot Problems 
2. Air Masses Navigation 


The Airplane _Engine 


Elementa 


— w Pressur ems—24 Pictures 
“tures 63 Pictures Ar 


The JAM HANDY Slidefilm 


A slidefilm is a series of pictures with textual material arranged in a logical sequence 
on 35mm film, which can be projected one at a time on a screen for class dis- 
cussion. A slidefilm is shown with a film strip projector, which projects the single 
pictures om a screen so that they can be seen by the entire class at the same time 
while the teacher talks and the students SEE and understand what he is talking about 

The Jam Handy Pre-FLIGHT AERONAUTICS slidefilms can be correlated with 
textbooks for this course. To preview these silidefilms write for the name of the 
authorized visual education aids dealer nearest you 





Te SAM HANDY Orgenizction 


Educational Sound Pictures e 


* New York « Washington, D.C. 


Slidefilms e 
* Detroit 


Vocational Training « Visual Aids 


* Dayton * Hollywood 


* Chicago 
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RADIANT SCREENS 


—and every 


War Training Need 
U. S. ARMY U.S.NAVY + 
ARMY AIR CORPS 


and many other Government Agencies 


U. S. MARINES 


For War Training For Production Training 


For Recreation For Civilian Defense 

The choice of Radiant Screens by such critical judges of 
quality tells the story of Radiant superiority . . . the many 
of the Radiant INSTITUTIONAL 
. the brilliance and clarity of pictures shown on 
. the 


You, too, may enjoy 


exclusive advantages 
models . . 
Radiant's "Hy-Flect" glass-beaded screen surface . 
way Radiant Screens “stand up.” 


the same advantages. 


IMMEDIATE DELIVERY 
of all sizes and models 


Illustrated Folder and Screen Fabric Sample FREE. 
Write for It! 





RADIANT MANUFACTURING CORP. 
1140-46 W. SUPERIOR STREET, CHICAGO, ILL. 
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CANADA’S FILMS 


(CONTINUED FROM PAGE 17) 


available from the Canadian Lega 
tion in Buenos Aires and from the 
offices of the Canadian Government 
Trade Commissioners in Santiago. 
Chile: Bolivia: 
Mexico City: 


Cuba: 
Panama: Lima. Peru: 


Havana. 


and Ecuador. Portuguese prints of 
obtained 
from the Canadian Legation in Rio 
ds Janeiro. These are only the first 
of a series which the National Film 
Board proposes to release through 
out Latin America in both Spanish 
and Portuguese. 


these two films can be 


Considerable cir 
culation of Canadian films is also 
secured through the British Ministry 
of Information’s film library. 

In the United States 16 millimeter 
distribution is handled in’ part 
through prints deposited with the 
Canadian Government Trade Com 
New York, Chicago 
and Los Angeles and by more than 
one hundred film libraries. Each 
of these libraries has one or more 


missioners in 


programs of Canadian films for the 
which they serve. All li- 

maintained, by Extension 
Departments have substantial num 


areas 


braries 


bers of Canadian films of value to 
educational institutions. In addi 
tion prints are also distributed by 
leading commercial libraries such 
as Bell & Howell, Films Incorpor- 


ated, Ideal Corporation. 
Visual Education Service of Boston 


; . 
Pictures 


and Photo & Sound, San Francisco. 

Among educational libraries in 
the United States which carry the 
most extensive distribution of recent 
war films are the following: School 
of Education, Boston University: 
New York University: New York 
University Film Library; Pennsyl 
vania State College: Indiana Uni- 
versity: University of Wisconsin: 
College Film Centre; University of 
Stockton College. 
California. 


lowa: Junior 


A number of films have been 
placed in the United States with 
libraries on an extended loan basis 
similar to that employed by the 
Ofhce of War Information. Among 
these are Wings of Youth, Battle 
1s Our Business, Strategy of Metals. 
Wartime Assembly Line and Ottawa 
Wartime Capital. The recent koda 
chrome productions of the National 
Film available in the 
United States on a sales basis only 


Board are 


as are also a number of black and 
white films of permanent value in 
the educational programs of Ameri- 
can organizations. 

The program of distribution in 
the United States has been consid 
erably modified by the war. One 
thousand tourist films 
have been withdrawn from distribu 


prints of 


tion so that libraries do not use 
their facilities to support a policy 
which no longer can receive sub 
stantial support from the Dominion 
Government. At the same time the 
kodachrome films and some of the 
black and white titles which are not 
directly concerned with war are stil] 
of considerable value in that they 
present the resources of the country. 
both human and natural, which are 
now being harnessed to the limits 
of total films form 
valuable background material for a 


war. These 
study of democracy in war and have 
a place in the program promoted 
in the United States. whose object 
is a better understanding between 
peoples of the western hemisphere. 

It has been John Grierson’s long- 
term policy to pick men young and 
train them and it is in this core of 
youth that the future of Canadian 
documentary film making _ lies. 
Grierson’s documentary philosophy 
as well as the characteristics which 
he brings to bear on all that he 
does have set the hallmark of un 
compromising realism on his work. 
Canadian war films are young and 
tough. Fearlesss and realistic, they 
have become the shock troops of the 
screen, consistently refusing to 
speak peace where there was none. 
In this technique of actuality he ha: 
been ably supported by Stuart Legg 
and it is to this combination of 
Grierson and Legg that the Cana 
dian documentary film owes the 
place which it holds today. 

Characteristic of the Film Com 
missioner’s attitude toward his work 
are these lines contained in a letter 
written to the British DOCUMENTARY 
FILM NEws: “Let no one tell you that 
a couple of Academy Awards mean 
anything more than that a bit of a 
job was done yesterday. Tomor 
row it is the same old grind with 
ever new material to be brought 
into design, and no percentage in it 
for anyone except the rightest job 
of education and inspiration we 
know how for the state and for the 
people.” 

Both 
atrical 


in theatrical and non-the 
fields it 
public purpose with positive inter 
national thinking which the Nation 
al Film Board has worked to achieve 


is this balance of 


and now works with the same en 
ergy to maintain. 

Allied and = Axis 
documentary film. 
youngest in the field of public in 
formation, has been swiftest to es 
tablish itself. In Canada it is put 
ting over its message with the forc« 
born of a knowledge that it is the 
pattern of a people’s thinking which 
forms the frontline spearhead for 
the last ditch stand by which the 
fate of nations is decided. 


Throughout 
countries the 


Visual Aids to Victory 
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CASTLE FILMS PRESENTS WLVU/ MOVIES ON 


CIVILIAN DEFENSE 


Three Different Subjects 


Of Vital Interest to Individuals, Civilian Defense Groups, Plant Employees — 
All Concerned With Furthering The War Effort! 


8mm.-16 mm. TITLED OR SOUND 


Odie? 32 2eI8 


"AIR RAID WARNING” = /"CIVILIAN FIRE FIGHTERS") “THE CIVILIAN SERVES” 

































An authentic film which instructs air raid The incendiary bomb, and how to fight it. Every home on the battlefront. All able-bodied 
wardens in specific duties. Also instructs house- How to open doors in burning buildings. Types citizens can serve. The Staff Corps. Messen- 
holders what to do in case of an air raid warn- of hydrants. Ladders. Leg holds and lock holds. gers. Rescue squads. Auxiliary police. Air raid 
ing. Blackouts. Refuge rooms. Necessary equip- Hose loading. Civilian preparation for fire- wardens. Auxiliary firemen. Fire watchers. 
ment. Do’s and don’t’s presented graphically, fighting.—A thorough, gripping film that can Demolition crews. Other groups in which citi- 
powerfully. The picture that should be shown help to save lives and property in your town or zens can play a vital, helpful role in winning 
at every post in every neighborhood. village, or your industrial plant. Own it now! the war. This film impresses the need...urges a// 


to serve. Own it! Show it in your locality Now! 








EACH SUBJECT 









838MM. TITLED VERSION $5.50 
16MM. TITLED VERSION $8.75 


/ 


DESCRIPTIVE CATALOGUE OF FILMS. ---=-==--QRDER FORM------- 
FREE! ! 



























@ CHECK BELOW FOR YOUR FREE COPY. Please send the |—puaus — 


motion pictures 
checked in the] Titied Titled Sound- 





























size and edition | Version | Version | On-Film : 
indicated : 50 $ 15 50 
$550 | $975 |5]750) 
CASTLE FILMSi= . rs 
WARNING” ' 
Address ee I Co) : 
““CIMILIAN ‘ 
su nEEE TS fon Tri + l City Stat : 
Ruse TTT ri tt tte | “THE CIVILIAN a ee ee See: a 
SERVES” Remittance enclosed (1) Ship C.0.D. 0 : 
Send FREE catalogue (_) ' 
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SARRA Loe Il 


Leadership is hard to acquire... 
harder to maintain. Sarra, Inc., won 
national prominence as_ illustrative 
photographers in black and white and 
in color. Now offer the same unex- 
celled service on commercial film 
productions . . . employ only top- 
ranking editorial and production per- 
sonnel .. . No finer studios any- 
list of clients 


where upon 


request. 


16 E. Ontario .. . Chicago 
18 E. Fiftieth ... New York 








300 PLUS 


PRODUCTIONS HAVE USED 16MM 


SOUND by TELEFILM 


» Send us your completely edited film— 
Black and White or Kodachrome — with 
a typewritten script, and we will return 
a completed sound picture as instructed. 


Write fur Prices 


TELEBEPIL 


'necorReo RA TE D 
6039 HOLLYWOOD BLVD., HOLLYWOOD, CALIF. 
5748 


PICTUREPHONE 


We manufacture the only complete line of Sound 
Slidefilm Equipment on the market, for Factory 
Training, Safety, Sales, Educational, Religious, 
and all other purposes. Nine models and endless 
combinations to choose from. Whatever you 
need, we have it. Twenty-five exclusive ad- 
vantages. Write today. 


©. J. McCLURE TALKING PICTURES 


1115S, WASHINGTON BLVD., CHICAGO, ILL CANal 4914 


SELECTROSLIDE 


The ideal projection equipment with automatic or re- 
mote control for your 2x2 inch Film Slides. 

Complete Rental Service also 
available on all three models by 
the day, week or month for 

COUNTY FAIRS 

EXHIBITIONS 

LECTURES 

DISPLAY ADVERTISING 
Anywhere in the United States. 

Write for prices or rental charges 
to sult your requirements. 


GLadstone 

















SPINDLER & SAUPPE, Inc. 


2201 BEVERLY BLYD. . 


LOS ANGELES, CALIF. 











Scene above from the Sarra, 
fense training slidefilms (see page 30 for details.) 


Inc., Civilian De- 


DA-LITE SCREEN’S WAR NEWS 
te THE DA-LITE SCREEN COMPANY, INC., accord- 
ing to information submitted by Mr. Fred P. 
Heck, Vice-President and General Manager, is 
no longer able to offer a complete line of pro- 
jection screens to the civilian trade due to re- 
strictions incorporated in the War Production 
Board’s General Conservation Order M-126 per- 
taining to the use of iron and steel. 

Most and distributors of Da-Lite 
products still have substantial stocks on hand 
Additional stocks 
will be sent them in the near future, for Da-Lite 
has recently been authorized by the War Pro- 
duction Board, to complete the fabrication of 
certain materials left on hand after the expira- 
tion August 3rd. After completion of 
items, a rather substantial part of the 
inventory of the finished products will be avail- 


dealers 


for sale to the civilian trade. 


date. 
these 


able for civilian use. 

Information as to which products are and 
will be available to dealews and distributors of 
Da-Lite Screens will gladly be submitted on 
request. 

Each and every officer and all employees of 
Da-Lite are contributing a minimum of 10 per 
cent of their salaries for purchasing War Bonds 
under the payroll plan and the Company has 
been flying the Minute Man Flag for a con- 
siderable length of time. 








IN SAN FRANCISCO.. 


A COMPLETE SERVICE for Motion Pictures, 
Sound Slidefilms, and Electrical Transcriptions. 
IDEAS .. . SCRIPT PRODUCTION 
.-. EDITING ... TITLING... RENTALS 


PHOTO & SOUND, Inc, 352 XEARNY St. 


Exbrook 2103 











SAFEGUARD YOUR FILMS 





INSIST — THEY 
on olf PROTECT 
FIBERBI || 16MM REELS 
FIBERBILT a!) eee 
SHIPPING 
CASES IN TRANSIT 








YOR K 







Room & Bath 


from 
s “Dp -75 


From $3.85 for Two 








MOTORISTS—Our I11 W 
5éth St. Entrance Adjoins Garage 


You'll find everything at the Hotel Great Northern 
to your liking. Attractive lounges . . 
comfortably furnished rooms .. . popularly priced 
restaurant and bar. Music and dancing in the 


Marble Bar. 


. large, airy, 


Centrally located in the ‘fashionable fifties" close 
to all points of interest in New York. The city’s 
smartest shops, theatres, broadcasting studios and 
Radio City are but a short distance. Transporta- 
tion facilities at door. Write for attractive folder. 


HOTEL 
GREAT NORTHERN 


118 West 57th Street New York City 


Telephone: Circle 7-1900 











PROJECTION SERVICE 





New York, New Jersey, Connecticut — 





16MM & 35MM motion picture projection 

service. Arrange club, 
school, church showings, supply equipment and operators. 
Full responsibility, one-time or long runs in New York. 
New Jersey, and Connecticut. Continuous pesieatton and 
sound-slide film service. Have largest local list of the- 
atrical outlets for top quality industrial films. 


KING COLE'S SOUND SERVICE, Inc. 
203 E, 26th ST., NEW YORK CITY Lex, 2-678! 





Ohio, Midwestern States — 


COMPLETE 16 AND 35MM. PROJECTION 


AND FILM DISTRIBUTION SERVICE 


Cousino 


VISUAL EDUCATION SERVICE 
2854 SCOTTWOOD AVE. Phone ADAMS $950 
TOLEDO, OHIO 


Film & Equipment Rentals « Experienced Showmanship 
Expert Operators, 35mm. Arc, Outdoor Show Trailers 








Pacific Northwest States — 













AGAINST 
IMATE 


PROTECT FILMS «: 


Movies Ri 
et & Sy sTmas 


AP.C).RATE 


barr 
ASK YOUR DEALER OR PHOTOFINISHER 


VAPORATECO..INC. BELL @ HOWELL CO. 





130 West 46th St. 180! Larchmont, Chicage & 








New York. N. Y. 716 N. Labrea, Hollywood 














IN THE NORTHWEST 


IT'S MOORE'S 
MOTION PICTURE SERVICE 
“Cine Specialists” 

306 S.W. 9th Ave., Portland, Ore. BE. 6716 


COMPLETE PROJECTION SERVICE 
16 & 35mm Hi-Intensity Arc Equipment 




























CONFIDENCE 





WITH the spotlight on production econ- 
omies, directors and cameramen have 
complete confidence in the dependabil- 


ity of Eastman negative films with their 





special abilities, wide latitude, and ex- 
ceptional uniformity. Eastman Kodak 
Company, Rochester, N. Y. 


J. E. BRULATOUR, INC., Distributors 
Fort Lee Chicago Hollywood 





PLUS-X SUPER-XX 


for general studio use when little light is available 


BACKGROUND-X 


for backgrounds and general exterior work 


EASTMAN NEGATIVE FILMS 





THE DIFFICULT 


can be done right away... 


THE IMPOSSIBLE 


takes a little longer! 


... Rockwell Barnes 


For twenty-five years Rockwell Barnes has kept this maxim before him and lived up 
to it. Who is “Rocky” Barnes? He is the dean of our specialists in motion pictures 
of the invisible ... pictures of things that can't be seen or don't exist. . . pictures 
of things too small to be seen or too large to be seen... too fast to be seen or 
too slow to be seen... hidden things that occur where they can't be observed... 
the operating interiors of machines which function at high temperatures .. . at 
high speeds or under other conditions that make it impossible to reach them. 


The magic of the x-ray, of the stroboscope, of animated drawings and many other 
scientific devices has been amalgamated with the cinema and has been brought to 
serve the requirements of his cameras. They have never taken "no" for an answer. 
He and his group have mastered the unseeable. They have fought with the intangible 
exposure by exposure and have wrought pictures of the unseen frame by frame. 


For a quarter of a century "Rocky" Barnes’ only response to assignments of the 
impossible has been “yes, we can." Then he has gone on to find out the way and to 
do the job in the most finished style. 


There is nothing new in such a mental attitude. The Greeks had a phrase for it. 
Napoleon had his way of putting it. Henry Ford has his maxim to the same effect 
and Charles F. Kettering says, “difficulties are a measure of ignorance." 


The spirit that has inspired "Rocky" Barnes to demonstrate this consistently for a 
quarter of a century of unexceptioned performance in making motion pictures of 
the invisible is the spirit that will train America to win the war and illuminate the 
way to peace. 


We are proud to be associated with "Rocky" Barnes and glad to unite our efforts 
with those of all Americans who are ready to go forward in the spirit he has 
expressed and demonstrated. 


The SAM HANDY Ongcnization 


Educational Sound Pictures e Slidefilms ¢ Vocational Training e Visual Aids 


* New York « Washington, D.C. % Detroit * Dayton » Chicago * Hollywood 


1 775 Broadway Transportation Building 2900 East Grand Boulevard Talbott Building 230 N. Michigan Boulevard 7046 Hollywood Boulevard 
COlumbus 5$-5740 REpublic 8036 M Adison 2450 ADams 6289 ST Ate 6758 HEmstead 5809 





